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GATEWAY TO THE NORTH-EAST

Assam is where the rhythm of the Brahmaputra meets the richness of the land. From its
fertile plains and tea gardens to its growing centres of commece and enterprise, the state
carries a distinctive blend of nature, cuiture and opportunity. At its heart, Guwahati
stands as the gateway to the North-East—connecting people, markets and possibilities
across a remarkable region
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VIAF f
The river that gives
Guwahati its scale




KUMAR BHASKAR VARMA

SETU
Connecting Guwahati
& North Guwahati.

WHERE THE RIVER MEETS THE CITY.

At the heart of Assam, Guwahati is shaped by the Brahmaputra
and connected to the wider North-East. A meeting point of
commerce, cuiture, faith and enterprise, the city has long
served as a natural link between Assam and the region beyond.
Today, its river, roads, institutions and markets continue to
bring people and possibilities together.




KAMAKHYA

THE SACRED HEART
OF GUWAHATI

Perched on Nilachal Hill, Kamakhya is one of India s
most revered Shakti shrines- a place where faith, ancient
traditions and the living landscape of Assam converge




SHAKTI

Kamakhya is a powerful seat of
Shakti worship and one of the
most important tantric shrines
in the world, dedicated to the
divine feminine energy.

THE LIVING SHRINE

Unlike most temples, Kamakhya
has no idol in the sanctum.The
presiding deity is worshipped in
the form of a natural rock
crevice-the sacred yoni of the
Goddess, representing creation,
fertility and cosmic energy.

AMBUBACHI

The annual Ambubachi Mela is a
unique celebration of the Goddess'
menstruation- a four-day festival
that symbolises fertility. renewal
and the rhythms of nature. it draws
lakhs of devotees and ascetics
from across the world.
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For generations, mustard oil has been
more than an ingredient. It has been part
of the memory, aroma and everyday food
culture of Eastern India.

From the mustard fields to the kitchen, AP #7229 THE
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Today, mustard oil also sits within a

changing national edible-oil landscape
where tradition, consumer choice,
technology and the question of
self-reliance increasingly meet.
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Some journeys begin with a destination.

This one begins with W
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The Essence
of Sampark

People.
Ideas.
Markels.
Opportunities.

A Stronger India.

«
Progress

happens when

we Connect. 5y
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Praveen Kothari

Editor, Sampark

Every conversation has a beginning.
Ours begins in Assam.

A land of rivers, farms, enterprise and people; and at its
heart, Guwahati — a city that connects Assam to the wider
North-East.

It feels like the right place to bring together a conversation
about an industry that touches every household in the country.

Because the story of edible oil doesn’t really begin on a
supermarket shelf.
It begins much earlier — in a field.

With a seed. A farmer. A season. And then a long chain of
people, businesses and institutions that bring that journey
to our kitchens.

India is at an interesting point in that journey. There is a lot
to solve, but there is also a lot to build — better productivity,
stronger partnerships, more innovation, and a more
resilient and self-reliant edible-oil ecosystem.

That is what SAMPARK is about.

Not just bringing people into the same room, but creating
the opportunity to listen, question, exchange ideas
and perhaps see the road ahead a little differently.

This first edition is our attempt to capture that spirit — the
place, the people and the conversations that make this
industry what it is.

The first conversation begins here. ~
What comes next is ours to build together.

~
~

+91 8102396073 | praveenkothari92@gmail.com
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MUSTARD OiL

Traditional Taste & Aroma

High in MUFA

High in Omega - 3

._High in Vitamin E

ATANJALI
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Eat Healthy
Live Healthy !!!
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A NATIONAL VOICE.

AN EASTERN
PERSPECTIVE.

® The future of India’s edible-oil sector
cannot be shaped from one viewpoint alone.

® NEPA brings the perspective, potential and

N]E]Pﬁ
EP)

interests of Eastern India to the national

conversation on edible oils. N‘ATION?'\L EDIBLE OHﬁ
PROMOTION ASSOCIATION
- e, S
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® Aregion long known as a major consumer

market is now part of a larger journey — FORMED UNDER THE AEGIS OF

towards opportunity, value creation and

self-reliance.

® Formed under the aegis of COOIT,
NEPA connects the East with the wider
Indian edible-oil ecosystem — bringing

industry, ideas and opportunity
into conversation.

® Because India's journey towards a C : : I I

stronger edible-oil future must include THE CENTRAL ORGANISATION
. FOR OIL INDUSTRY & TRADE
every region.

And every perspective.

FROM THE EAST,
BRINGING INSIGHT.

BUILDING CONNECTIONS. —— =

SHAPING TOMORROW.

O —
ROOTED IN THE EAST.
PART OF INDIA’S FUTURE.

CONNECT REPRESENT
Bringing the ecosystem Giving the industry
together. a collective voice.
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,[I7Y) OPPORTUNITY

D(@ | COLLABORATION

ENABLE
Creating dialogue
knowledge and opportunity.
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AMPARK NOW s

THE CONNECTION THAT CAN BUILD
INDIA’S EDIBLE OIL FUTURE.

India’s edible-oil sector It will take connection.

stands at an important moment. Real. Meaningful. Purposeful.

The ambition is clear: RESEARCH — FIELD
a stronger, more productive Bringing knowledge to real impact.

and more self-reliant India. @ | = o :

ok IDEAS — ACTION

But no ecosystem

“a 4 Turning insights into outcomes.
changes in isolation.

Because no single part of the AMBITION — EXECUTION
ecosystem can build this Moving from intent to reality.
future alone.

That is why SAMPARK.

A place to bring people, perspectives and possibilities
into the same conversation.

And wﬁy now?

Because the future we want to build
cannot wait for a better time to begin.

()

e ———— <>

THE CONVERSATION
CANNOT WAIT.

THAT IS WHY SAMPARK. THAT IS WHY NOW.
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® EXTRACTION @ REFINING @ RECYCLING

~ENGINEERING THE FUTURE =~ ;:1
o /
Manufacturer & Exporter of ERY
¢ OILS & FATS p
SOLUTIONS "

Edible & Non Edible 0il
Extraction & Refinery Plant

Bt el

Precision - Engineering.

Oleochemical & Fat Modification Plant

Custom I-'li-gh Low Operating Turnkey Project | (7P Global
Engineering Efficiency Cost ©  Support <19 Installations
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SUNFLOWER O ON PLANT INSTALLED IN WEST AF SOLVENT EXTRACTION PLANT INSTALLATION IN WEST AFRICA EDIBLE OIL REFINERY PLANT INSTALLED IN WEST AFRICA
( CAPACITY : 250 TPD ) ( CAPACITY : 350 TPD ) ( CAPACITY : 300 TPD )

® Exported to 74+ Countries ® Highly Qualified & Skilled Staff
® 55+ Yrs. of Experience & Expertise © Excellent After Sales Support
® 1000+ Turnkey Projects Worldwide @ Best Quality Product with Timely Delivery

® Registered with UN Agencies © 90000 Sqm State-of-the-Art Manufacturing Facilities

GOYUM SCREw PRESS Ng sales@&oilmillmarcihine&.com

Plot No. 2581, Industrial Area - A, Ludhiana - 141003 (Punjab) INDIA & www.oilexpeller.com | www.goyumindia.com
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A SOCIAL CAUSE

NEPA STANDS
WITH ASSAM

z2. 51 LAKH

CONTRIBUTED TO THE
CM RELIEF FUND

(From Left to Right)
Gautam Deorah, Jt. Treasurer | Prakash Kabra, Treasurer | Neeraj Bothra, Secretary |
Hon’ble CM Dr. Himanta Biswa Sarma | Kailash Kabra, President | Dinesh Rathi, Jt. Secretary | Praveen Kothari, Editor

S0

Extending support to flood-affected families across Assam.

Together in relief. United in responsibility.
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September 8, 2026

‘ MESSAGE

It gives me immense pleasure to convey my warm greetings and best wishes to
the National Edible Oil Promotion Association on the occasion of the 1% National Edible
Oil Conclave — SAMPARK 2026, being organised on 20 September 2026 in Guwahati.

Edible oils are an important part of our agriculture, economy and daily life. Mustard
oil, in particular, has a special place in Assam’s culinary traditions. With fertile soil and
favourable agro-climatic conditions, Assam has strong potential to expand mustard
cultivation and build a robust ecosystem for processing, value addition and marketing.

As India moves towards greater self-reliance in edible oil production, such
initiatives can help strengthen local value chains, improve farmers’ incomes and create
opportunities for investment, entrepreneurship and employment.

SAMPARK 2026 will provide a valuable platform for policymakers, industry
leaders, farmers, entrepreneurs and experts to exchange ideas and explore new
opportunities for the sustainable growth of the edible oil sector. -

| congratulate NEPA on this timely initiative and extend my best wishes to all
participants and stakeholders for the success of the Conclave.

(Dr. Himanta Biswa Sarma)
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I am pleased to learn that the Central Organisation for Oil Industry & Trade
(COOIT), New Delhi, is organising the 1st All India Edible Oil Conclave 2026 —
“Sampark” in Guwahati, Assam, on 19-20 September 2026, hosted by the National
Edible Oil Promotion Association (NEPA), Guwahati.

The edible oil sector occupies a vital place in India’s agricultural, economic
and food ecosystem. Its significance extends well beyond production, processing
and trade, as edible oils constitute an important component of the food and
nutritional security of our people, while oilseed cultivation provides livelihoods and
income opportunities to a large number of farmers. The journey from the oilseed
fields to the kitchens of millions of Indian households brings together farmers,
processors, traders, manufacturers, distributors and retailers in a closely interlinked
value chain. The efficiency and resilience of this chain therefore, have a direct
bearing on farm realisations, market stability, consumer access and the availability
and affordability of an essential food commodity. As India advances towards
greater sclf-reliance in edible oils and strengthens domestic oilseed production, it is
important to deepen coordination and partnerships across the entire sector so that
the interests of farmers, industry and consumers move forward together.

In this context, the 1st All India Edible Oil Conclave 2026 - “Sampark”™ is a
timely and commendable initiative. I am confident that the Conclave will facilitate
meaningful dialogue, encourage new partnerships and generate constructive ideas
that can contribute to the continued development of the sector, while strengthening
the vital linkages between India’s farmers, industry, markets and consumers.

[ extend my warm greetings and best wishes to all the participants and

organisers for the grand success of the Conclave.
s M)
o o

(Om Birla)
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PIYUSH GOYAL
GOVERNMENT OF INDIA

MESSAGE

| am delighted to learn that The Central Organisation for Oil Industry & Trade (COOIT) is
organising the 1 National Edible Oil Conclave on 20" September 2026 in Guwahati. The
theme of the Conclave is “Latest Data on Production, Availability, Consumption and
Import-Export.” A souvenir is also being published on this occasion.

The edible oil sector is critical to India's food security, agricultural economy and
consumer welfare. Under the dynamic leadership of our Hon'ble Prime Minister Shri
Narendra Modi ji, the Government has placed strong emphasis on increasing domestic
oilseed production, improving farm productivity, promoting processing and value addition,
and reducing India’s dependence on edible oil imports. These efforts are aimed at
building a more self-reliant, efficient and resilient edible oil ecosystem.

The Conclave will provide a valuable platform for industry, farmers, policymakers,
researchers and other stakeholders to exchange perspectives on production trends,
consumption patterns and trade and emerging challenges in the sector. The discussions
can help identify practical solutions, strengthen coordination across the value chain and
explore opportunities to enhance domestic production and competitiveness.

I compliment COOIT and all stakeholders for organising this important initiative and
extend my best wishes for the grand success of the 1% National Edible Oil Conclave.

TOve

Piyush Goyal

Ministry of Commerce & Industry, Vanijya Bhawan, Akbar Road, New Delhi-110001
Tel. No. : +91 11 23039110, 23039111, E-mail : cimoffice@nic.in

MINISTER OF COMMERCE & INDUSTRY



B. L. VERMA

MINISTER OF STATE FOR

CONSUMER AFFAIRS, FOOD AND PUBLIC DISTRIBUTION &
SOCIAL JUSTICE AND EMPOWERMENT

GOVERNMENT OF INDIA
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SELF-SUFFICIENCY
TO IMPORT
DEPENDENCE.

India’s edible-oil story has changed
dramatically over the past three decades.

80 - 63.2%
DEPENDENCE 59.6%

(%)

56.0%

60
J/ Peak import
40 | Near / : dependence
self-sufficiency P4 . in this series g
in the 1990s Rising demand. ; ’ Some improvement.
‘ Growing imports. But still more

than half.

v' : » 204 5.0%
%’.. 6/

»
, 0 1 I I I
, 1994-95 2014-15 2015-16 2024-25
Ad
‘/ Rising consumption outpaced
. -

W the growth of domestic production.

A more .y
self-reliant India
is within reach.

SOURCES:

1. PIB, Government of India — Edible Oil Scenario (1994-95, 2014-15) 2. Department of Food & Public Distribution, Government of India - Note: Import dependence / share of imports is reported
hitps://www.pib.gov.in Edible Oil Scenario (2015-16 to 2024-25) as imports as a percentage of total availability/consumption
hups://dfpd.gov.in in the cited Government of India series.
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GOKUL Corporate Office : 3rd Floor, Block A, Gokul Pratham, Nr. Tapovan Circle, T.P. 44,

‘}, bivtsbroctlefotorsirms Chandkheda, Ahmedabad-382424, Gujarat (INDIA).

(100% subsidiary of Gokul Refoils & Solvent Limited) Q 079 3501 5555 mail@gokulgroup.com & www.gokulagri.com
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For Enquiries : Please contact @ 0124-4173600 and 8826570571 or mail @ sales@ksoils.in




For Enquiries : Please contact @ 0124-4173600 and 8826570571 or mail @ sales@ksoils.in




/‘\

(N[D | SAMPARK - 1st National Edible Oil Conclave GUWAHATI « ASSAM | 2026

Kailash Kabra

President
National Edible Oil Promotion Association (NEPA)

\LI' —

It gives me great pleasure to welcome you all to the 1st National Edible Oil Conclave — SAMPARK
2026, being held in the beautiful city of Guwahati, Assam. The edible oil industry touches
the lives of millions of Indians every single day. Yet, behind every bottle of oil that reaches
a household lies a long journey—one that begins with the farmer and moves through
processors, traders, brands, distributors, retailers and many others before finally reaching
the consumer.

This journey brings together a remarkably diverse group of people. And perhaps that is why
connection and collaboration are so important to the future of our industry.
It is with this thought that SAMPARK has been conceived.

Sampark means connection. For us, it represents the coming together of people, ideas,
experience and opportunity. At a time when the edible oil sector is navigating changing
consumption patterns, the need to strengthen domestic production and the larger national
aspiration for greater self-reliance, there is a real need for meaningful dialogue across the
entire ecosystem.

The National Edible Oil Promotion Association (NEPA), formed under the aegis of COOIT, has
been created to provide a collective platform for the industry, with a special focus on
strengthening representation and participation from Eastern India. For a region that has long
been recognised primarily as a consumer market, the future presents an opportunity to play
a larger and more meaningful role in India's evolving edible oil story.

Through this conclave, we hope to bring different voices to the same table. To listen to one
another, exchange ideas, understand challenges and explore opportunities together.
Because the future of our industry cannot be shaped by any one stakeholder alone. It will
require stronger partnerships, better ideas, greater innovation and a shared commitment to
building a more resilient and self-reliant edible oil ecosystem.

| sincerely believe that SAMPARK 2026 is not just an event. It is the beginning of a conversation.
A conversation about where our industry stands today. About the opportunities that lie
ahead. And about what we can achieve when we work together.

| extend my heartfelt thanks to all our delegates, speakers, partners, sponsors and members
for being a part of this initiative. Your presence and participation give meaning to this
collective effort. | hope that the conversations begun here will continue long after the conclave
concludes and lead to stronger connections and meaningful partnerships for the future. Let
this be the beginning of a conversation that moves our industry forward—together.

With Warm Regards

\V/'LVM

Kallash Kabra
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Shri Babu Lal Data

President
Central Organisation for Oil Industry & Trade (COOIT)

It is my great pleasure to invite you to “SAMPARK - National Edible Oil Conclave
2026”, taking place on 19th-20th September 2026 in Guwahati, Assam.

For our industry, business has always been about more than transactions. It is about
relationships, trust, conversations and the people who make this fraternity one

strong family. That is the true essence of SAMPARK.

This conclave brings together the edible oil fraternity under one roof to reconnect
with old friends, meet new partners, exchange experiences and discuss the opportunities
that lie ahead. With Mustard Oil Promotion as the key theme, the gathering will also
provide an opportunity to collectively explore ways to strengthen and promote one of

India’s important traditional edible oils.
I sincerely believe that the success of any industry is built through collective participation,
and events such as SAMPARK give us the opportunity to come together with a shared

purpose and a shared vision.

| warmly look forward to meeting each one of you in the beautiful surroundings of

Guwahati and making SAMPARK 2026 a memorable milestone for our fraternity.

Let us meet, reconnect and strengthen the SAMPARK that binds our industry together.
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Shri Suresh Nagpal

Chairman
Central Organisation for Oil Industry & Trade (COOIT)

It gives me immense pleasure to welcome you to “SAMPARK - National Edible Oil Conclave
2026”, being held on 19th—20th September 2026 at Mayfair Spring Valley Resort, Sonapur,
Guwahati, Assam.

The very essence of SAMPARK lies in its name — connectivity, collaboration and collective
progress. It is an opportunity for the entire edible oil fraternity to come together, strengthen
relationships, exchange ideas and shape a stronger future for our industry.

This year, with Mustard Oil Promotion at the heart of the conclave, SAMPARK assumes an
even greater significance.

Mustard oil is not merely another edible oil. It is deeply woven into India’s culinary traditions,
rural economy and agricultural heritage. It has been a part of Indian households for genera-
tions and continues to hold a special place in the food culture of large parts of our country.

At the same time, mustard represents an important opportunity for strengthening our domes-
tic edible oil ecosystem. Promoting mustard oil means encouraging our farmers, strengthen-
ing domestic oilseed production, creating greater value within the country and giving con-
sumers greater access to a product that is deeply rooted in India’s own agricultural and culi-
nary traditions.

The need of the hour is to collectively work towards increasing mustard cultivation and pro-
ductivity, improving processing and quality standards, strengthening the value chain and cre-
ating greater awareness and acceptance of mustard oil among consumers. This requires
meaningful collaboration across the entire ecosystem — from farmers and processors to trad-
ers, industry bodies, policymakers and consumers.

SAMPARK 2026 will provide a valuable platform for this very conversation. It will allow us to
discuss the opportunities before mustard oil, understand the challenges facing the sector
and explore practical, sustainable and collective solutions for taking the mustard oil industry
forward.

| firmly believe that the future of India’s edible oil sector will be strengthened when we build

greater reliance on our own oilseed resources while simultaneously creating a thriving and
competitive domestic industry.
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Mulchand Baid

Vice President
National Edible Oil Promotion Association (NEPA)

It is a matter of great satisfaction to see NEPA bring the edible-oil industry together
through SAMPARK 2026, the 1st National Edible Oil Conclave.

The edible-oil sector represents a closely interconnected journey—from the farmer
and oilseed to processing, distribution and ultimately the consumer. Strengthening
each link will be important as India moves towards greater self-reliance and a more

resilient edible-oil ecosystem.
The name SAMPARK, meaning connection, beautifully reflects the purpose of this ini-
tiative: bringing diverse stakeholders together, encouraging meaningful conversa-

tions and creating opportunities for collaboration.

Guwabhati provides a fitting setting for this national gathering, while the focus on

Mustard Oil adds a strong regional and cultural dimension.

| extend my warm wishes to all participants and hope SAMPARK 2026 becomes the

beginning of many valuable conversations and lasting industry partnership

With Warm Regards

Mudtbrowsh Becil

Mulchand Baid
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Mukesh Kumar Agarwal

Vice President
National Edible Oil Promotion Association (NEPA)

It gives me immense pleasure to be associated with SAMPARK 2026, the 1st National

Edible Oil Conclave organised by NEPA in Guwahati.

India’s edible-oil sector stands at an important juncture, with opportunities as well as
challenges across production, processing, trade, distribution and changing consumer
expectations. In this environment, greater dialogue and collaboration across the
value chain are essential.

SAMPARK provides a meaningful platform for farmers, processors, traders, brands
and other stakeholders to come together, exchange perspectives and explore

opportunities for a stronger and more resilient industry.

| am particularly pleased that the conclave is being held in Guwahati, with Mustard Qil

as an important theme, reflecting the deep connection of the oil with Eastern India.

I wish SAMPARK 2026 every success and hope the discussions lead to meaningful

ideas, partnerships and progress for our industry.

With Warm Regards

Mukestn  Ketmay Ageuns
Mukesh Kr Agarwal
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Neeraj Bothra

Secretary
National Edible Oil Promotion Association (NEPA)

It gives me immense pleasure to welcome you all to the inaugural National Edible Oil Conclave
— SAMPARK 2026, organized by the National Edible Oil Promotion Association (NEPA). NEPA
brings together producers, traders, and policymakers from across the edible oil value chain —
and this conclave, our first, marks a defining early milestone in that journey.

The dynamics of the edible oil market are changing rapidly. From growing consumer awareness
around health and nutrition, to the industry's push towards self-reliance in domestic production,
to increasing volatility in global prices and supply, the business environment we all operate
in is more complex than ever before. It is therefore important for all of us to understand these
shifts, listen closely to consumer needs, and learn from the experience and vision of industry
leaders. It is in this evolving landscape that NEPA's role becomes ever more significant.

NEPA's vision is a self-reliant and trusted edible oil ecosystem — one where a thriving domestic
agriculture industry meets national demand, and consumers make informed health-conscious
choices. To this end, our mission is to unite producers, traders, distributors, and policymakers
on a shared platform, building trust across the value chain and bridging the gap between
government and trade. Guided by this mission, and in alignment with the Government of India's
National Mission on Edible Oils — Oilseeds (NMEO-Oilseeds), NEPA will work to strengthen
domestic production, uplift the farmers who form the backbone of this sector, and raise
awareness on the health dimensions of edible oil consumption. It is this spirit of unity
that SAMPARK 2026 seeks to bring to life.

The word SAMPARK captures exactly what this conclave is about: connection, collaboration,
and stronger relationships. Through SAMPARK 2026, we hope to provide a meaningful
platform where this can happen. We are especially delighted to welcome traders and industry
leaders from all over India, alongside leading manufacturers, distributors, policymakers,
experts, and other stakeholders. This is our opportunity to renew old relationships, forge new
partnerships, exchange ideas, and collectively explore the future of our industry.

As we come together for this inaugural edition of SAMPARK, | extend my heartfelt gratitude to
our members, partners, and all stakeholders whose continued support and trust have made
this conclave possible. | warmly welcome each one of you and look forward to meaningful
dialogue, fresh ideas, and lasting connections. Together, let us work towards a stronger, more
self-reliant, and more connected edible oil industry for India.

With Warm Regards
Neeraj Bothra
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Prakash Kabra

Treasurer
National Edible Oil Promotion Association (NEPA)

It gives me great pleasure to be a part of the 1st National Edible Oil Conclave —
SAMPARK 2026.

An initiative of this scale becomes possible only with the support and confidence of
many people and organisations. | would like to express my sincere gratitude to all our
sponsors, exhibitors, partners and well-wishers for their valuable support and for

believing in this initiative.

Your participation has helped make SAMPARK 2026 a meaningful platform for
bringing the edible oil fraternity together.

| also thank all our delegates, speakers and participants for being a part of this important
gathering. | hope the connections made and conversations begun here will continue

to strengthen our industry in the years ahead.

With Warm Regards

Prakash Kabra
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Dinesh Rathi

Joint Secretary
National Edible Oil Promotion Association (NEPA)

It is a matter of great pleasure to be associated with the 1st National Edible Qil
Conclave — SAMPARK 2026.

The idea behind SAMPARK is simple—to bring together the many voices that make
up India's edible oil industry and create a space for meaningful conversation,
exchange and collaboration. At a time when the industry is facing important questions
around domestic production, consumption, changing consumer preferences and

self-reliance, such a platform has become particularly relevant.

We hope SAMPARK will go beyond being a one-day gathering and help create
connections that continue well beyond the conclave. The participation of industry
leaders, traders, processors, brands, experts and other stakeholders makes this initiative

truly meaningful.

| look forward to the discussions, ideas and new perspectives that SAMPARK 2026

will bring.

My sincere best wishes to everyone associated with the conclave and to NEPA for

this important initiative.
With Warm Regards

7&»@_

Dinesh Rathi
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Gautam Deorah

Joint Treasurer
National Edible Oil Promotion Association (NEPA)

It is a privilege to be part of the 1st National Edible Oil Conclave — SAMPARK 2026.
An initiative of this nature can only come together with the support and confidence
of the industry. | would like to sincerely thank all our sponsors, exhibitors, partners
and well-wishers who have supported SAMPARK and helped us bring this vision to

life.

Your participation is not merely a contribution to an event; it is an expression of your

faith in the need for greater interaction and collaboration within the edible oil fraternity.

I would also like to thank our speakers, delegates, members and the entire team that

has worked behind the scenes to make this conclave possible.

We hope that the relationships and conversations that begin at SAMPARK 2026 will
continue long after the conclave and contribute to a stronger and more connected

industry.

With Warm Regards

-

-

Gautam Deorah
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Dinesh Kumar Rathore

Advisor
National Edible Oil Promotion Association (NEPA)

It is my pleasure to welcome you to SAMPARK - National Edible Oil Conclave 2026,
being held on 19th-20th September 2026 at Mayfair Spring Valley Resort, Sonapur,
Guwahati, Assam.

India’s edible oil sector is at an important juncture. Changing consumer preferences,
evolving market dynamics and the need for sustainable growth call for stronger

collaboration, innovation and collective action across the value chain.

Mustard oil holds a special place in India’s culinary tradition and has significant potential
for growth. Promoting the category requires a shared effort to strengthen consumer
awareness, support farmers and encourage a resilient and self-reliant edible oil

ecosystem.

SAMPARK 2026 brings together farmers, processors, traders, experts, policymakers
and other stakeholders on one platform. It is an opportunity to exchange knowledge,
explore new possibilities and build meaningful partnerships for the long-term growth
of mustard oil and the wider edible oil industry.

| look forward to constructive discussions and valuable interactions that can help

shape a stronger, more sustainable future for our industry.

e77?0;1y07 Collatoralior. - Shared Visior.
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Mahesh Goyal

Hon. Treasurer
The Central organisation for oil industry and Trade

“SAMPARK - National Edible Oil Conclave 2026” comes at an important moment for India’s
edible oil industry.

Mustard oil represents a powerful connection between our agricultural strength, traditional
food culture and vision of self-reliance. Its future must be built upon farmer prosperity,
modern processing, uncompromising quality and greater consumer confidence.

SAMPARK 2026 will bring together farmers, processors, traders, policymakers and industry
leaders to exchange ideas and create a shared path for progress. | hope the discussions in
Guwahati lead to meaningful action, stronger cooperation and new opportunities across the
mustard value chain.

Let us work collectively to strengthen domestic oilseed production and build a more
competitive and self-reliant edible oil sector for India.

My best wishes to all participants for a productive and memorable conclave.
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Gajendra Jha

Hon. Secretary
The Central organisation for oil industry and Trade

It gives me great pleasure to welcome the edible oil fraternity to “SAMPARK — National Edible
Oil Conclave 2026”, being held on 19th—-20th September 2026 in Guwahati.

With Mustard Oil Promotion as its central theme, the conclave highlights an oil deeply
connected with India’s culinary heritage, farmers and rural economy. Strengthening mustard
cultivation, improving processing and quality, and creating greater consumer awareness
require the collective efforts of the entire industry.

Guwahati provides a wonderful setting to connect the Northeast with the national edible oil
ecosystem. | am confident that SAMPARK 2026 will encourage meaningful discussions, valua-

ble partnerships and practical solutions for strengthening the mustard oil sector.

| warmly welcome all delegates and wish the conclave tremendous success.
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Angshu Mallick

Executive Deputy Chairman

= ‘ AWL Agri Business Limited

Edible oils are an essential part of every Indian household, but their significance
extends far beyond the kitchen. For the nation, they represent something larger as
the sector is closely connected with agriculture, farmer livelihoods, food security,
consumer welfare and broader economic priorities. For a country of India’s scale,
achieving greater self-reliance in edible oils must therefore be viewed as a collective
national objective rather than the responsibility of any one stakeholder.

India has significant potential to strengthen its domestic oilseed ecosystem. Mustard,
soybean, groundnut, sunflower, sesame and other oilseeds can play an important
role in reducing the country’s dependence on imports. However, increasing domestic
production alone will not be sufficient. The focus needs to be on improving productivity,
strengthening farmer economics, adopting better agricultural practices, investing in
processing infrastructure and creating efficient linkages across the value chain. Farmers
must have the right incentives, access to quality seeds and technology, better market
linkages and greater opportunities to create value from their produce.

The industry also has an important role to play in this journey. Manufacturers, processors
and traders need to work more closely with farmers and other stakeholders to build
a stronger and more resilient domestic ecosystem. Investment in modern processing,
storage, technology, quality management and supply chain infrastructure can
help improve efficiency, reduce wastage and ensure that greater value is created
within the country. A stronger processing ecosystem will also enable India to make
better use of the oilseeds that it produces domestically. Initiatives such as our
regenerative mustard oil model farms can serve as practical examples of how the
industry can support better agricultural practices, strengthen farmer livelihoods and
contribute to a more resilient domestic oilseed ecosystem.

At the same time, the consumer must remain at the centre of this transformation.
Self-reliance is meaningful only when consumers have access to quality edible oils at
reasonable prices and are empowered to make informed choices. This creates an
important opportunity for manufacturers to engage more extensively with consumers,
build awareness around different edible oils and communicate the quality, value and
relevance of their brands. Industry platforms can play an important role in creating
this connection between manufacturers and consumers, while also enabling greater
dialogue across the sector.
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Such platforms are important because the path towards self-reliance requires continuous
dialogue between industry and government. Policymakers need to understand
the realities faced by farmers, manufacturers, processors and traders, while industry
needs to contribute practical insights that can help shape policies that are effective,
sustainable and responsive to changing market realities. Constructive engagement
can help create an environment that encourages domestic production, investment
and innovation.

The Eastern region, in particular, presents significant opportunities in this regard.
With its agricultural potential and diverse consumer base, the region can contribute
meaningfully to India’s edible oil ambitions. Greater collaboration among traders,
manufacturers, farmers, policymakers and other stakeholders can help unlock this
potential and strengthen the regional as well as national edible oil ecosystem.

India’s journey towards self-reliance in edible oils will not happen through one intervention
or one stakeholder. It will require sustained efforts across the entire value chain.
Strengthening domestic oilseed production, improving farmer returns, investing in
technology and processing, building efficient supply chains, encouraging responsible
consumption and creating stronger industry government collaboration will all be
essential.

The inaugural NEPA conclave provides an opportunity to bring these conversations
together and strengthen the collective effort towards a more self-reliant edible oil
sector. It brings together the collective experience of the industry at a time when
India needs greater collaboration and a shared vision for the future. The objective
should be to move beyond individual interests and work towards building an edible
oil ecosystem that is stronger, more competitive and more sustainable.

Self-reliance in edible oils is not merely about reducing imports. It is about strengthening
Indian agriculture, creating greater value for farmers, empowering consumers,
encouraging domestic enterprise and building a resilient food ecosystem for the
future. With collective participation and a shared commitment, India can move steadily
towards a more self-reliant edible oil sector and contribute to the larger vision of a
stronger and more sustainable India.



AN
(N[D | SAMPARK - 1st National Edible Oil Conclave GUWAHATI « ASSAM | 2026

e Atul Chaturvedi

Chairman
Asian Palm Oil Alliance

It is indeed a matter of great joy and pride that NEPA CONCLAVE is being organized in
Guwabhati.

Guwabhati is not only the capital of Assam but also the gateway to connect with North
Eastern States of india.lt is no secret that eastern part of India is a big consumer of mustard
oil and it is in fitness of things that this conclave is being held in recognition of growing importance
of this valuable edible oil.

Our best wishes are with the organizers of this initiative .| am sure this Conclave would be a
huge success and also go a long way in increasing the popularity of mustard oil .’
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Sudhakar Desai

CEO, Emami Agrotech Ltd.
President, Indian Vegetable Oil Producers Association (IVPA)
Co-Chair, FICCI Food Processing Committee

It gives me immense pleasure to extend my heartfelt appreciation to the National Edible Oils
Promotion Association (NEPA) for organizing SAMPARK 2026 in Guwahati.

The word “SAMPARK” signifies connection—the coming together of people, ideas and rela-
tionships. | eagerly look forward to reconnecting with old friends and meeting fellow manu-
facturers, traders, distributors and other stakeholders from across the industry.

One thought that comes to mind is: What can NEPA do differently to create greater value for
the industry?

| firmly believe that NEPA has the unique opportunity to serve as a bridge connecting the
entire edible oil ecosystem—farmers, manufacturers, traders, distributors, researchers and
consumers. By bringing these stakeholders together, NEPA can facilitate meaningful dia-
logue, foster collaboration, encourage innovation and contribute to the long-term growth of

the sector.

Indian Vegetable Oil Producers’ Association (IVPA) is committed to working closely with
NEPA for the growth and development of the vegetable oil sector. Together, we will collabo-
rate seamlessly with the Government and all stakeholders to build a stronger, sustainable,
and progressive vegetable oil industry.

| am truly honoured to be a part of SAMPARK 2026 and sincerely hope that this conclave be-
comes an annual platform for meaningful connections, stronger partnerships, exchange of

ideas and new opportunities for the entire edible oils industry.

| wish NEPA and the entire team of SAMPARK 2026 every success
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§
’g ) Dr. A.R. Sharma

| w Chairman

#
‘ Ricela Group, Dhuri, Punjab

India’s journey toward edible oil self-reliance hinges on innovation, sustainable
processing, and maximizing indigenous resources like rice bran and traditional oil
seeds. The National Edible Oil Conclave 2026—Sampark—in Guwahati is a timely
and vital forum to unite policy, industry, and agriculture, especially in tapping the
immense potential of Eastern and North-Eastern India. | commend the National
Edible Oil Promotion Association (NEPA) for creating this platform to drive actionable

solutions for a healthier, Atmanirbhar edible oil sector.
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From the rice fields of India to the kitchens of Bharat, Rice Bran Oil represents a
unique convergence of health, technology, and economic value. As the world's
largest producer, India is uniquely positioned to harness this domestic treasure.

A Smarter Choice for Modern

Cooking

Today's consumer is highly conscious of what goes into
everyday food. Rice Bran Oil (RBO) naturally contains
gamma-oryzanol, tocopherols, and tocotrienols—
bioactive compounds recognized by the ICMR, WHO,
and AHA as contributing to heart-health benefits.

Its exceptionally high smoke point of approximately
232°C (450°F) makes it ideal for high-temperature
Indian cooking and frying. With a neutral taste, it allows
the natural flavors of food to remain prominent, making
it incredibly versatile across household kitchens and
India's rapidly growing HoReCa (Hotel, Restaurant, and
Café) sector.

The Economic Value in Every Grain

India remains significantly dependent on imported
edible oils, with an import reliance of 56.25% in 2023—
24. Yet,
opportunity. According to NITl Aayog assessments, rice

rice bran offers an incredible domestic
bran has the potential to yield approximately 1.9 million
tonnes of edible oil, of which around 0.85 million tonnes
remains entirely untapped.

Unlocking this potential aligns perfectly with the vision
of an Atmanirbhar Bharat, retaining greater economic
value within the country and empowering farmers,
millers, and manufacturers.

Prateek Bansal, CEO

Jeevan Rekha Rice Bran Oil
AB Udyog Pvt. Ltd

Understanding Refining Grades

Not all refined RBO is the same. The refining and

bleaching processes dictate purity, colour, and

nutritional retention:

* Single Bleached: Undergoes one bleaching
stage. Relatively darker (18-30 Lovibond) with
higher residual phosphorus. Highly cost-effective
for bulk food processing.

* Double Bleached: Subjected to pre- and post-

bleaching. Significantly lighter (< 12 Lovibond),
pure, and clear at room temperature. The
preferred choice for premium retail consumer
packs.

* Physical vs. Chemical: Physical refining
(typically 1.0-1.5%),
whereas chemical (alkali) refining destroys 83—

95% of it.

preserves vital oryzanol

A True Made-in-India Success

The journey of Rice Bran Oil creates a vibrant, multi-
layered ecosystem. It begins with rice cultivation and
milling, extending through solvent extraction, advanced
refining, and food manufacturing. Every link in this
chain

represents an opportunity for investment,

employment, and entrepreneurship.

As awareness grows around quality grading, clear

labelling, and physical refining, consumers and
businesses alike can make informed choices. Rice
Bran Oil is not simply another cooking medium; it is a
shining example of how Indian agriculture and
manufacturing can unite to forge a healthier, more self-

reliant nation.
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CA Pankaj Kumar Kothari

Guwahati
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GST on Stock Transfers: A Key Compliance Challenge for Edible-0il
Manufacturers

The edible-oil industry operates through an extensive supply chain comprising manufacturing
plants, warehouses, depots and distribution centres. For manufacturers with GST registrations
in multiple States, movement of goods between these locations is a routine business activity.
However, under the GST framework, what may appear to be a simple stock transfer can, in
certain circumstances, constitute a taxable supply and create significant compliance, valuation
and working-capital implications.

When Does a Stock Transfer Attract GST?
Under GST, establishments of the same business having separate GST registrations in different
States are generally treated as distinct persons.

Accordingly, movement of goods between separately registered establishments may
constitute a supply even when there is no external customer or conventional sale.

Example: An edible-oil company has a manufacturing plant in Assam and a registered depot in
West Bengal. The company moves 10,000 litres of packaged edible oil from Assam to West
Bengal for onward sale. Since both locations have separate GST registrations, the movement
is treated as a supply between distinct persons and GST compliance, including invoice
and valuation requirements, needs to be addressed.

Valuation of Stock Transfers

A key compliance issue is determining the value on which GST is payable.

Unlike an ordinary sale, a stock transfer may not have an identifiable transaction value.
Supplies between distinct persons are therefore subject to the valuation provisions prescribed
under GST.

This is particularly relevant for edible-oil manufacturers that transfer large quantities of goods
to depots and subsequently sell them to distributors, wholesalers or retailers at different prices.
Manufacturers should adopt a consistent, documented and legally supportable valuation
methodology, with adequate records supporting the value adopted.

Documentation and Movement Controls
Every taxable stock movement should be supported by appropriate documentation, including,

as applicable:

» Tax invoice » Goods receipt records

* E-way bill * Inventory records

* Transport and dispatch records * Proof of delivery and receipt
* Delivery documentation * GST return records

The quantity dispatched should also be reconciled with the quantity received. Any shortages,
damages, transit losses or other variations should be properly documented and accounted for.
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Manufacturers commonly face the following issues:

Incorrect valuation: Different locations may adopt inconsistent valuation methods.

Inventory mismatches: Physical stock may not reconcile with ERP and GST records.

Incorrect GST treatment: A taxable stock transfer may be incorrectly treated as a non-taxable internal
movement.

Documentation gaps: Errors in invoices, e-way bills or transport records can weaken the audit trail.
Inter-State errors: Incorrect GSTIN, destination or other transaction details can create reporting and
reconciliation problems.

Live Example: A manufacturer transfers edible oil stock worth ¥50 lakh to another State registration for
distribution. Even before the depot sells the goods to customers, GST on the transfer may create an upfront
cash-flow impact because tax payment and credit utilisation timing can affect working capital planning.

Where a stock transfer constitutes a taxable supply, GST may become payable in accordance with the
applicable time-of-supply provisions, even though the receiving location may not yet have made the final
sale to an external customer.

For an industry involving high-volume movements and significant inventory values, this can have a material
impact on cash flow and working capital.

Manufacturers should therefore factor GST implications into their inventory-distribution and cash-flow
planning.

1<

An edible-oil manufacturer transfers finished goods worth 50 lakh from its Maharashtra manufacturing unit
to its Gujarat depot, where both locations have separate GST registrations. Assuming GST is applicable at
5%, the manufacturer is required to discharge GST of ¥2.5 lakh on the stock transfer.

Although the Gujarat depot may sell the goods to customers only after a few weeks, the GST payment arises
at the time of the stock transfer as per applicable provisions. This results in a temporary cash outflow, as the
manufacturer has to fund the GST payment before the final sale proceeds are received.

For businesses handling large inventory movements, such upfront GST payments can impact cash flow and
working-capital availability, making effective inventory and cash-flow planning essential.

» The manufacturer has already invested money in producing and moving the inventory.
» GST payment on the stock transfer creates an additional temporary cash requirement.
* The cash remains blocked until the transferred goods are sold and the credit mechanism is utilised.

S ning Controls

Manufacturers should establish a clear Standard Operating Procedure (SOP) covering:

1. Identification of taxable stock movements

2. Valuation methodology

3. Invoice and e-way bill compliance

4. GSTIN and destination verification

ERP and warehouse-management systems should also be configured to identify stock transfers and apply
the appropriate tax and documentation controls. Automated reconciliation between dispatch records,
invoices, e-way bills, goods receipts, inventory and GST returns can further reduce compliance risks.

For edible-oil manufacturers, stock transfers are more than a logistics activity. Depending on the
circumstances, they can create GST liability, valuation issues, documentation requirements, reconciliation
challenges and working-capital implications.

A properly evaluated, documented and reconciled stock transfer can help prevent routine movement of
goods from becoming a GST dispute or tax demand.

Manufacturers should therefore periodically review their stock-transfer processes and ERP controls to
ensure continued compliance with the GST law applicable to the relevant tax period.

Note: GST provisions, rules, notifications and valuation requirements are subject to amendments and judicial
interpretation. Transaction-specific GST treatment should be determined based on the applicable law and
facts for the relevant tax period, with professional advice obtained where necessary.
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Dr. Satyabrata Dutta

Food Safety Officer
FSSAI - Guwahati

Where tradition meets technology, hygiene meets responsibility, and food safety begins long before
the bottle reaches our kitchen. There is an old habit in many Indian households. Someone opens a bottle
of mustard oil, takes a little in the palm, rubs it between the fingers and smells it. Then comes
the verdict: “Ah! The smell is strong. This is real mustard oil.” If the pungency makes the nose tingle
and the eyes water a little, the verdict becomes even stronger. “Now this is genuine!” But is it really
so? This simple belief tells us something interesting about food. We often judge what we eat using our
senses-colour, smell, taste and appearance. Sometimes these are useful clues. But sometimes they can
also create myths and the journey of edible oil teaches us an important lesson: Food safety cannot be
judged by smell alone.

Pungency is a characteristic, It is not a certificate of purity. In fact, FSSAIl's laboratory manual discusses
synthetic allyl isothiocyanate being used to enhance the mustard-like pungency of poor-quality oil. The
same manual notes that synthetic AITC can be associated with adulteration practices.

THE JOURNEY STARTS FROM THE FARM:

Long before an oil bottle reaches a kitchen shelf, its story begins in the field. Mustard, groundnut, sunflower,
soybean and other oil-bearing crops are cultivated by farmers. The quality of the final oil is influenced
by the quality of the seed itself. That is why food safety is best understood as a "farm-to-fork" concept.
The farmer, transporter, warehouse, manufacturer, laboratory, food handler, distributor, retailer and finally
the consumer are all links in one chain. If one link is weak, the whole chain can suffer. Good agricultural
practices, proper harvesting, clean transportation, suitable storage and careful handling of the
raw material therefore form the first chapter of food safety. When the seeds finally reach a manufacturing
unit, their journey has only just begun.

AT THE FACTORY GATE -THE FIRST CHECK:

A responsible manufacturing unit does not simply unload every incoming consignment and start
production. Raw materials are received from identified sources and checked according to the manufacturer's
specifications and applicable requirements. The material may be examined for moisture, foreign matter,
infestation, physical condition and other relevant quality parameters. Cleaning equipment helps
remove unwanted materials such as dust, stones, stalks and other foreign matter. Raw materials
should be stored in a manner that protects them from moisture, pests, contamination and deterioration.
Stock rotation should be properly managed. The simple principle is: You cannot manufacture a consistently
good food product from poorly controlled raw materials.

HOW DOES A SEED BECOME OIL?

The basic science is fascinating. An oilseed is nature's own little storage system. A considerable portion

of its energy is stored in the form of oil. Depending upon the type of oil and manufacturing technology,

the seeds may undergo cleaning, crushing, pressing or extraction, followed by appropriate processing

and, where applicable, refining. Modern edible-oil manufacturing is a controlled process. The objective

is not merely to obtain oil from the seed but to produce an edible product that

meets the applicable quality and safety requirements. Different oils require different processing

approaches. Mustard oil has its own characteristics. Groundnut oil has its own characteristics.
1 Sunflower, soybean and other oils are different again. The factory therefore has to understand the

* .. product not simply run the machine.
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INSIDE THE MANUFACTURING UNIT - HYGIENE IS A DAILY HABIT:

Walk into a good food manufacturing unit and hygiene should be visible everywhere. It includes -clean
floors, well-maintained equipment, clean food-contact surfaces, properly managed waste, no unnecessary
accumulation of material, proper storage, pest-control measures and, most importantly, workers who
understand that they are handling food meant for someone's family. Cleaning and sanitation should
follow a defined schedule. Equipment, food-contact surfaces, storage tanks, pipelines, floors, drains and
relevant areas should be cleaned and maintained appropriately. A factory should not be cleaned only
because an inspection is expected. The best inspection is the one for which nobody had to prepare specially.

THE WORKER IS THE FIRST LINE OF DEFENCE:

A food manufacturing worker is not simply an employee. For the few hours he or she spends inside the
production area, that person becomes an important part of the food-safety chain. Personal hygiene
therefore matters enormously. Clean protective clothing, appropriate head covering, suitable footwear
and good personal cleanliness should be maintained. Hands should be washed at appropriate times,
particularly before handling food and after activities that could result in contamination. Smoking, spitting,
chewing tobacco and similar activities should never be permitted in food-handling areas. Workers suffering
from illnesses that could compromise food safety should not be permitted to handle food or food contact
materials. A tiny habit can have a large consequence.

CLEANING, SANITATION AND PEST CONTROL:

There is a difference between cleaning and sanitation. Cleaning removes dirt, oil residues, dust and
other visible or invisible matter. Sanitation is about reducing the risk of contamination to an acceptable
level through appropriate procedures. Drains should be maintained properly. Waste should be removed
regularly. Water stagnation should be avoided. Pests should not be allowed to enter or establish
themselves inside food-processing areas. A proper pest-control programme therefore involves prevention,
monitoring, corrective action and documentation—not merely spraying insecticide after seeing a cockroach.
The best pest is the one that never enters the factory.

STORAGE - THE QUIET PART OF FOOD SAFETY:

Storage does not receive as much attention as manufacturing, but it can make or break food quality.
Edible oil should be stored in appropriate, clean and suitable containers and protected from conditions
that may adversely affect its quality. Heat, light, moisture, contamination and prolonged unsuitable storage
conditions can affect food products. Finished products should be stored systematically, with proper
batch identification and stock rotation. Packaging materials should also be protected from contamination. The
basic rule is: What has been produced safely must also be stored and transported safely. The
farm-to-fork chain does not end at the factory gate.

LABORATORY TESTING - WHEN SCIENCE TAKES OVER FROM GUESSWORK:

As part of the FSSAI licensing conditions, relevant chemical and/or microbiological contaminants
are required to be tested at least once every six months through the appropriate laboratory arrangement, and
FSSAI provides for uploading/linking the six-monthly laboratory reports on FoSCoS. For the manufacturer,
a laboratory report should not merely become another file in a cupboard. If something goes wrong, the
result should trigger investigation and corrective action. A test report is valuable only when somebody
reads it and acts on it.

WHEN RULES ARE BROKEN - THERE ARE CONSEQUENCES:

Food-safety legislation provides penalties for different types of violations. Depending on the nature of
the violation, consequences can include monetary penalties, improvement or corrective directions,
suspension/cancellation of licence and, in serious cases, prosecution under the applicable provisions.
The Food Safety and Standards Act provides specific penalties for sub-standard food, misbranding, unhygienic
or unsanitary processing/manufacturing and other offences. For example, Section 56 provides for a penalty
for carrying out manufacturing or processing under unhygienic or unsanitary conditions.

FROM FARM TO FORK - EVERYONE HAS A ROLE:

The farmer, the transporter, the warehouse, the manufacturer, the worker, the laboratory, the regulator,
the retailer and finally, the consumer, each and everyone has a role. Food safety is therefore not a single
event. It is a chain. Every link matters. Farm — Transport — Storage — Processing — Testing — Packaging
— Distribution — Retail — Kitchen — Fork

AND FINALLY... THE DROP WE NEVER SEE:

When a spoonful of mustard oil enters a hot pan, we rarely think of the farmers, workers, record keepers, or
food-safety professionals behind it. Yet each plays a vital role. True food safety is invisible—the consum-
er simply enjoys safe, genuine food. Authentic mustard oil does not need a dramatic “nose-burning”
test; it requires quality raw materials, hygienic production, proper storage, scientific testing, regulatory
compliance, and an honest commitment to quality from farm to fork.
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MUEZ-HEST INDIA PVT. LTD.
HIGH-FFA RICE BRAN OIL REFINING

Achieving Efficient FFA Reduction in a Single Deodorization Pass

The Refining Challenge

Rice bran oil (RBO) can present a significant refining
challenge because of its tendency toward high
Free Fatty Acid (FFA) content, particularly when
bran is stored before extraction. The objective is to
achieve the required FFA reduction, colour, odour
and quality parameters while minimizing thermal
stress, operating cost and trans-fat formation.

Conventional Approach: Double Deodorization
High-FFA RBO is traditionally handled through
double deodorization or by increasing temperature
and residence time. Although effective for FFA
reduction, a second pass can increase steam
consumption, vacuum-system load, processing
time and thermal exposure, while increasing the
risk of thermally induced trans-fat formation.

Muez-Hest Single-Deodorization Approach

Muez-Hest has developed a single-deodorization
approach aimed at efficiently reducing FFA in
high-FFA edible oils, including RBO. Rather than
compensating for high FFA mainly through higher
temperature or longer exposure, the system is
engineered to improve the conditions required for
effective stripping of FFA and volatile components.

The approach focuses on optimized vacuum conditions,
mass-transfer efficiency, packing/tray configuration
and vapour-liquid contact. Improved stripping
efficiency enables the required FFA reduction to
be targeted in one deodorization pass.

Key Benefits for RBO Refiners

« Efficient FFA Reduction: Target the required FFA
reduction within a single deodorization stage.

* Lower Processing Cost: Potentially reduce additional
steam, vacuum load and processing time associated
with a second pass.

* Reduced Thermal Exposure: Drive stripping
through optimized vacuum and mass transfer
rather than relying primarily on additional heat
and time.

* Better Trans-Fat Control: Reduced thermal history
can support better control of thermally induced
trans-fat formation.

Technology Behind the Difference

The advantage is not simply “one deodorizer
instead of two.” It is how the deodorizer is
designed to achieve efficient mass transfer
between oil and stripping vapour under
high-vacuum conditions. FFA removal
depends on vacuum, temperature,
residence time, exposed surface area and
vapour-liquid contact. Muez-Hest focuses
on optimizing these interacting parameters,
so FFA removal is driven by improved
mass-transfer efficiency rather than
primarily by additional heat and processing
time.

Single Deo vs. Conventional
Double Deodorization

Muez-Hest
Single Deo

Double
Deodorization

Parameter

Single

Efficient
stripping

Passes Two

Repeated
processing

FFA reduction

Steam / vacuum  Higher Potentially lower

Processing time  Longer Shorter

Reduced

Thermal exposure Higher

Greater thermal Better controlled

history
More heat/time

Trans-fat
formation

Vacuum

Philosophy + mass transfer

Commercial Application & Muez-Hest
Advantage

Muez-Hest has designed, supplied and
commissioned a single-deodorization
system for high-FFA oil refining that is
operating in commercial production.
Performance depends on feed quality,
target FFA, operating conditions and
plant configuration. With more than
three decades of edible-oil processing
experience and 450+ commissioned
plants worldwide, Muez-Hest combines
process engineering, equipment design
and application experience for challenging
feedstocks.

HIGH-FFA FEED — SINGLE DEODORIZATION — EFFICIENT FFA REDUCTION — LOWER THERMAL EXPOSURE — BETTER PROCESS ECONOMICS
HIGH FFA DOES NOT NECESSARILY MEAN DOUBLE DEODORIZATION. One pass. Efficient FFA reduction. Better process economics.






PEOPLE
PROCESS
~ PURPOSE

A HEALTHIER

REFINERY

INDIA’'S LEADING

RICE BRAN OIL

MANUFACTURER

Pure Nutrition | Trusted Quality | Global Reach

Y @ © i

Awarded the largest One of the largest FSSC 22000:2005, Manufacturing for
Rice Bran Oil producer packers of Halal, Kosher leading brands like
in India for 2023-24 Rice Bran Oil Certified Fortune, Saffola,

Patanjali, Reliance

-

Goodness gl
from Nature.
Trusted 7
Worldwide.”

Bottles Pouches Tins IBC Tanks Drums Flexitanks

AP REFINERY PVT. LTD. B ishantgoyal@aprefinery.com
Nakodar Road, Jagraon, Distt. Ludhiana, Punjab - 142026

@ www.aprefinery.com
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B.R. Oil Industries Ltd. ¢ | B-R. Overseas Limited

Refinery & Solvent Extraction 1000 TPD “{2,“\ Sella Basmati Rice Plant 200 TPD

33-B, Industrial Area, Banmore, Distt. Morena (M.P) “##’ 32, Industrial Area, Banmore, Distt. Morena (M.P)

B. R. Agro Products (P) Ltd. ‘3?, B R Ecopet India Pvt Ltd
@7 Manufacturer of Kacchi Ghani & Cake 400 TPD and Rice Bran Oil Refinery Cap. 150 TPD ( ) A Unit for Used Pet Bottle Recycle Plant Cap. 125 TPD* TP)
. Chillex Kacchi Ghani Plant Cap. 400 MT Mustard Seed Crashing Per Day Survey No 113/3, 122-127, Gram Tighra, /

Industrial Area, Banmore, Distt. Morena (M.P.) Tehsil Banmore 476444 Distt Morena (MP)

Sureshchand Agrawal (Chairman) Sanjeev Agrawal (Director) Jugal Agrawal (Director)
9425126287 9399200024 9644796796
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Babu Lal Data Suresh Nagpal Gajendra Jha Mahesh Goyal

President Chairman Gen. Secretary Hon. Treasurer

SR. VICE PRESIDENTS

Dinesh Rathore Sunil Arora

VICE PRESIDENTS

K. K. Agarwal Suresh Chand Jain Kamal Agarwal
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CROP COMMITTEE

Anil Chattar Mahesh Rathore
Chairman Co-Chairman
—— ORGANISING SECRETARY —— —— SECRETARY ——

¥4

Inder Aggarwal Satish Babbar Himanshu Agarwal Rakesh Bansal Deepak Gupta

Y

PANEL DISCUSSION COMMITTEE ————

Sumit Arora Deepak Data Kumar Krishna Goyal
Chairman Co Chairman Co Chairman

JOINT SECRETARY

rf" B : i 4 134 AHE
Lalit Goyal Deepak Kanda Sanjay Goenka
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Shri Kailash Kabra Shri Neeraj Bothra Shri Prakash Kabra
President - NEPA Secretary - Convenor - NEPA Treasurer - NEPA
National Edible Oil Promotion Association National Edible Oil Promotion Association National Edible Oil Promotion Association

i

¢

Y
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\ ¢ c AN LD
Mulchand Baid Mukesh Agarwal Dinesh Rathi
Vice President - NEPA Vice President - NEPA Joint Secretary - NEPA
National Edible Oil Promotion Association National Edible Oil Promotion Association National Edible Oil Promotion Association

Gautam Deorah Praveen Kothari Mohit Baid
) Joint Treasurer - NEPA Editor Sub Editor
S National Edible Oil Promotion Association



OUR SPONSORS

4 PLANUM —

HARI OIL & GENERAL MILLS, MATHURA (U.P.) RELIANCE CONSUMER PRODUCTS LTD.

SHREE HARI INDUSTRIES
(HARI OIL MILLS), BHARATPUR (RAJ.)

HARI VEGETABLE PRODUCTS PVT. LTD.
BHARATPUR (RAJ.)

| MAHESH EDIBLE OIL INDUSTRIES LTD., AGRA (U.P.)

AWL AGRI BUSINESS LTD KS OILS
DATA GROUP OF INDUSTRIES, JAIPUR (RAJ.) GOYUM SCREW PRESS
PATANJALI FOODS LIMITED RS INDUSTRIES PVT LTD, MORENA

GOKUL AGRI INTERNATIONAL LTD.

GOYAL VEG OILS, KOTA SHIV EDIBLES LTD
RDG SOLVENT LTD
MOTHER DAIRY FRUIT & VEGETABLE PVT. LTD BP OIL MILLS LTD, AGRA
HALDER VENTURE LIMITED NAGPAL & SONS
RATHI OILS AND FOODS, MORENA
AGRA OIL & GENERAL INDUSTRIES LTD., AGRA (U.P.) SHARDA OIL INDUSTRIES PVT LTD, AGRA
GOKUL AGRO RESOURCES LIMITED BHARAT AGRO OIL PRIVATE LIMITED

KBL GROUP OF INDUSTRIES
KANPUR EDIBLES PVT LTD RK FOOD INDUSTRIES

KALYANI SOLVEX PVT LTD G TECH PACKAGING INDIA PVT LTD
HYDROPRESS INDUSTRIES

ASHIAN OILS PVT LTD
NITYA OIL EXPELLERS
CREATIVE ENGINEERS & CONSULTANTS SHREE GOBIND UDYOG PVT. LTD.
HARI OIL & GENERAL MILLS, MATHURA (U.P) MANTORA OIL PRODUCTS PVT LTD - 19™ SEPT BR AGRO PRODUCTS,
SHREE HARI INDUSTRIES (HARI OIL MILLS), BHARATPUR (RAJ.) g MORENA
HARI VEGETABLE PRODUCTS PVT. LTD., BHARATPUR (RAJ.)
BR OIL MILLS., AP REFINERY ASSAM EDIBLE OILS PVT LTD SHREE OM INDUSTRIES, BHARATPUR - 19™ SEPT
BHARATPUR EMAMI PANSARI INDUSTRIES - 20™ SEPT




GTECH PACKAGING INDIA PVT. LTD. AHMEDABAD, GUJARAT

EDIBLEOIL ,
PACKAGING "+
SOLUTIONS ||||| "'

Complete automation for edible oil filling, bottl
capping, and bottle labeling.

 EXPLORE SOLUTIONS - I I I fi 1 ""!"!" |

st o) WHY
MAKE SMART CHOOSE US?

PACKAGING ( .\ HIGH FILLING ACCURACY
DECISIONS \@/ Consistent filling with minimal

product wastage

For efficient production /_@l‘_\ COMPLETE PACKAGING LINE
\\\ "/ Integrated filling, capping, and
Upgrade your edible oil packaging labelling solutions

with accurate filling, secure —~—
capping, precise labeling, and il ) RELIABLE PERFORMANCE

dependable automation. \___/  Built for continuous and
efficient production

EDIBLE OIL FILLING BOTTLE CAPPING BOTTLE LABELING
Accurate and hygienic Secure and consistent Precise labeling for a
filling solutions for bottles, capping for reliable product clean and professional

jars, and containers packaging finish

AD

COMPLETE LINESUPPORT | (B 95580 19425

From edible oil filling and bottle capping to 5 “ sales@gtechpackaging.in
labeling and complete line automation, G-Tech -

delivers tailored packaging solutions with
dependable technical support.

www.gtechpackaging.in




t,YDROPRESS

Proven Performance Total Reliability

ADVANCED FILTRATION
FOR PURE & GOLDEN =

MUSTARD OIL _

High Performance Filter Press
Solutions for Edible Oil Industry .

Engineered for superior clarity, higher oil
recovery and consistent performance,
Hydro Press Filter Press ensures
cleaner, purer, and healthier

Mustard Oil - every time.

SUPERIOR CLARITY
Delivers crystal clear oil with
excellent turbidity removal.

HIGHER OIL RECOVERY
Maximizes yield and reduces
loss for better profitability.

______

RELIABLE & DURABLE
Built for continuous operation
with robust design and

long service life.

CUSTOMIZED SOLUTIONS
Tailored configurations to
match your process

and production needs.

FILTER PRESS RANGE

From 470 mm to 2500 mm
High Pressure | Membrane | Recessed Chamber | SS Filter Press

£O0D GRADE /\ CONTINUOUS CONSISTENT o TRUSTED BY
SAFE FILTRATION & EFFICIENT QUALITY W INDUSTRY
\./ OPERATION ASSURANCE LEADERS

33+ YEARS OF ENGINEERING EXCELLENCE
10,000+ INSTALLATIONS | 15+ COUNTRIES

www.hydropressindustries.com




Z=3NITYA ENGINEERS[

EXPELLER AN ISO 9001 : 2015 CERTIFIED COMPANY

V-

A HOUSE OF QUALITY
OIL EXPELLERS &
OIL MILL ACCESSORIES

Late Sh. Sushil Singla
Founder Nitya Expeller Co.

EXPELLERS Y, | .

= B

NITYA ENGINEERS.

WGAAPRLSENS, GrRoM, MLLER GL Lo

¥ N =
| A
" g
I

NUIYARCIEXREULERS)

E-mail : shreysingla@nityaoilexpeller.com Nirankari St. No. 3, G.T. Road,
Miller Ganj, Ludhiana-141003 Punjab Web : www.nityaoilexpeller.com

M.: +91-9872611911, +91 7986607668



MANTORA OIL PRODUCT LTD.

ADD : 26/49 BIRHANA ROAD, KANPUR
fax : 0512-2310301 - e-mail : info@mantoragroup.com | Followus :-@ ® ® &
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2 \tr Jar, 1 Itr, 500 ml, 200 p, Bottje
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Manufacture & Packed by :

* SHREEOM INDUSTRIES

Nai'Mandi; Bharatpur-321001 (Raj.) .

SRINT Mu 9414023541 {28 kkagarwalog@grﬁql
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. ASSAM EDIBLE OILS PVT. LTD.

Contact : Madanlal Ramniwas (Bongaigaon)
AEOPL Cell : 94355 12544, 98757 00594
PURE FOR SURE Website : assamedibleoils.com




Pansari

GROUP

Sehat Aapki, Vaada Humara

Unlock The Legacy of
Healthy, Home-Cooked Meals
with Pansari

150 22000 & HACCP CERTIFIED COMPAN

a®

o Y SMATIRIC[H
A \ Finest Quality =3

=FRESH

!!!!!!!!

—

~G a . .
ey E —=

For any enquiries, please get in touch:

1800-11-4110, +91 9990819955

admin@pansari.co.in | www.pansari.co.in

Follow us on Eil@]=]f1/ Pansari Group
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e RESEARCH & SEEDS

Every journey begins
before the field.

¢ SAMPARK | THE EDIBLE-OIL JOURNEY
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WHEN THE
HARVEST

BEGINS TO
MOVLE.

/EQ&) ’ MARKETS &
\L& AGGREGATION

RO R————= = -~

A harvest becomes ’
part of a larger J '
industry the ! ‘;
moment it

begins to move.

M ARK | THE EDIBLE-OIL JOURNEY
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Transformation
turns nature’s
produce into
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nourishment.

SAMPARK THE EDIBLE-OIL JOUR



05,
é\\) BRANDS &
= /) | packaGING

WHEN A
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MUSTARD OIL
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SAMPARK | THE EDIBLE-OIL JOURNEY
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Qe
THE
MATTERS.

§

The journey continues
until the product
reaches the shelf—
and the people

it serves.

~ ""'“"*‘4&
SAMPARK l THE EDIBLE-OIL JOURNEY .
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CONSUMERS

308
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WHERE
GOODNESS *
LIVES ON.

«ﬂ’~~——

Nourishing lives.
Strengthening families.
Building a healthier,

happier tomorrow.

This is where the

journey arrives.

o)
i

SAMPARK | THE EDIBLE-OIL JOURNEY




BEHIND EVERY DROP.

AN ENTIRE
ECOSYSTEM

SEVEN WORLDS. ONE

. RESEARCH,
INNOVATION & SEEDS
ONE INDUSTRY
MANY STAKEHOLDERS

Different roles. One industry.

One Shared ambition

CONSUMERS DIST

POLICY - FINANCE - TECHNOLOGY - QUALITY - IN
TOGETHER - STRONGER - SE]



ECOSYSTEM. ONE SHARED AMBITION.

COLLECTION, PROCESSING
MANDIS & MARKETS

RIBUTION BRANDS & PACKAGING

FRASTRUCTURE - KNOWLEDGE - COLLABORATION
LF RELIANT - ATMANIRBHAR
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SOYA REFINED OIL | KACHI GHANI MUSTARD OIL | SOYA CHUNKS
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RDG SOLVENT LIMITED

Manufacturer of :
Kachi Ghani Mustard Oil | Mustard De-Oiled Cake
Soyabean Refined Oil | Soya De-Oiled Cake | Soya Hypro Doc

Concern :
Rukmani Devi Garg Agro Impex Pvt. Ltd., Kota & Baran

RDG Capital Ltd., N.B.F.C.

Indian Warehousing Corporation Ltd., Kota & Baran

Factory :
Near N.H. 27, Village Tathed, Vishal Garg
Kota-Baran Road, Kota - 325201 (Rajasthan) Chairman &

N\ 7 Managing Director

Tel (Factory) : 0744-3503001, 3503007
Mobile : 94141 87322, 98877 33111 e

Mandi Address :
o, P-7, Seth Bhamashah Krishi Upaj Mandi,
_ Anantpura, Kota-324005 (Rajasthan)

E-mail :
admin@rdgsolvent.com
sales@rdgsolvent.com

VISHAL GARG
Chairman &

Managing Director

[ r—
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SINCE 1912

Swaad Aur Sehat
: i KaPerfect Balance

-
Free from
\ Cholesterol

Fortified with
Vitamin A& D

\\

= REFINED &
= Soyabean 0il N

QU

o

FILTERED

Groundnut il Jq PB.5

T -
he

Manufactured & Packed by: B. P. Oil Mills Limited,_Agra (U.P)

Q 0562-2280124, 0562-2280072
@ www.hathioils.com | ® @hathioils | (§) @hathioils | @ @hathioils




Since 1985

NAGPAL & SONS

O leome

all Dignitaries,
Guests & Delegates,

To National Edible Oil
Conclave 2026




AGMARK
MUSTARD OIL

RATHI OILS AND FOODS, MORENA a
SHARAD RATHI 9425781213
ABHISHEK RATHI 9993308588
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BRAND
remnn

FORTIFIED
WITH VITAMIN A & D2
SAMPOORNA POSHAN
SWASTH JEEVAN

Yellow Mustard 0il

Mfg. & Pkd. by :

SHARDA OIL INDUSTRIES PVT. LTD.

17, OLD TUNDLA ROAD, NUNHAI, AGRA - 282006 (U.P.)

LTI R T RS (T CT S TR =R E 18 9927653366, 7817846567, 8630069916

Web.: www.shardaoilmillagra.com E-mail: shardaoil@yahoo.com

Follow us at 0@ o #pahalwanmustardoil
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THE TASTE
OF TRUE INDIAN
COOKING

YELLOW REFINED KACCHI GHANI
MUSTARD OIL GROUNDNUT MUSTARD
OIL

- |
Yellow

Mustard oil
5 S




@ KBL GROUP
&, | OF INDUSTRIES

KBL AGRO PVT. LTD. KBL PROTEINS

Manufacturing of best quality PVT. LTD.

Kacchi Ghani Mustard oil « Manufacturing of best

0 coldPrecead quality Rapeseed DOC
 Manufacturing of Mustard

0 High Pungency Refined.

Our Directors

Shreyansh Agrawal
O 7748080439
O 9425126101

Rahul Garg

@ kblproteinspvtitd@gmail.com T Jaderua Industrial Park, Gram Lohgadh

kblagropvtitd@gmail.com A.B road Morena (MP). 476001
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THE OIL WE BRING
IN FROM OUTSIDE

INDIA'S EDIBLE-OIL IMPORTS REACHED

|

16.65 MMT

IN FY2025-26

161.82 LAKH TONNES ]66.51 LAKH TONNES

FY2024-25 FY2025-26

NEPAL-ORIGIN SHIPMENTS
SAW A SHARP INCREASE

3.45 7.36

LAKH TONNES E LAKH TONNES
(previous year) (FY2025-26)

+3%

YEAR-ON-YEAR

+113%

P 8 3 (y of India's overali increase in imports
0 was attributable to the increase in Nepal-origin shipments.

Source: Solvent Extractors’ Association of India (SEA), reported 19 May 2026 — via Business Standard, Millennium Post & Devdiscourse.

From oceans

to our tables,
edible oils power
India’s growth.

A more resilient
future will depend on
stronger domestic
capabilities and
more diversified
sources of supply.



WHAT INDIA EATS
ISN'T WHAT INDIA GROWS

India’s edible-oil basket is heavily tilted towards oils that we import,
while our domestic production is concentrated in a different set of oils.

FOOD-USE CONSUMPTION DOMESTIC PRODUCTION

(24.434 MMT) (9.571 MMT)
Share of total | MY2024/25

Share of total | MY2024/25

33.4% ‘ 3.2%
27.2% 20.7%

16.1% e 41.3%

11.9% - -0.4%

5.1% @ 13.2%

4.1% 13.1%

p

6.0%

The oils India consumes most heavily
are not necessarily the oils India
produces most heavily.

Self-reliance is therefore not simply about producing more oil.
It is about strengthening the entire chain — seed productivity,
acreage, irrigation, extraction, processing, value addition,
distribution and consumer choice.

Note: MY2024/2S » USDA-FAS market yoar (October 2024 - September 2005). India's industry Ol Year (OV) is generally November - October.

Source: USDA-FAS, Oilseeds and Products Annual, New Delhi, March 2026 (IN2026-0012).
Coverage: the 7 oils above total 99.2% of food-use consumption and 97.9% of production;
the remainder in each — chiefly palm kernel oil — is tracked separately by USDA
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/' HEALTHY
| CHOICE FOR
\ A BRIGHTER

.. TOMORROW

Sunfit brings you a range of premium
quality refined oils, crafted for your family's
health and happiness.

®| @0 @

PURE NUTRITIOUS TRUSTED IDEAL FOR
GOODNESS CHOICE QUALITY EVERYDAY
COOKING

Good Food  QEET)
Brighter Uves ) 8
M

—— OUR RANGE —— . =

.
Refined Refined Refined -
Soyabean Oil Palmolein Oil Ricebran Oil 1
LIGHT « VERSATILE PURE « NUTRITIOUS RICH IN ANTIOXIDANTS
EVERYDAY HEALTH IDEAL FOR COOKING HEART FRIENDLY

©® | @ @ @ @ puis

Heart Health Good Fats Cholesterol Free Omega 3 &6 A D&E Everyday Cooking

Supports Rich in Naturally Contains Vitamins Ideal for ﬁ t M
'y

R K FOOD INDUSTRIES e Contact Us

WARD NO. 27, AG COLONY, BEHARBARI 9864029111 Y4

N.H.37, GUWAHATI GOODFOOD |
E-Mail : rkfoodindustries2016@gmail.com 9864350444 BRIGHIERTIVES
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OIL INDUSTRIES
SILIGURI

Goodness that flows a
Healthier Tomorrow

From the field to vour kitchen, Ridhi Sidhi Oil Industries /
brings you pure, nutritious and trusted edible oils for
a healthier, happier life.

v 9

RICH IN SUPPORTS TRUSTED
NATURAL NUTRITION | A HEALTHY LIFESTYLE QUALITY
Goodness in every drop For you and your family Since years, always

llr'?afiiﬂgﬁﬁ” ! .LIN:T S

OIL INDUSTRIES

For all details Please contact
Shyam Agarwal : 98320 22003 | Pulkit Agarwal : 78658 83156
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Presenting Jeevan Rekha Rice Bran Oil, the
healthie?d fiscally more beneficial alternative.

Upto 20% Less Oil Consumption

High Smoke Point of 232 C / 450 F

Holds Temperature at 220 C

Multiple Batches without oil getting spoiled
Positive effect on Fiscal Health

World's best anti-oxidant Gamma Oryzanol plus
Vitamin E, Tocopherols and Tocotrienols

® 0 6 o 0

&\ Manufactured, Packed and Marketed by:
‘:, AB UDYOG pVT LTD @ www.jeevanrekhafoods.com | www.abudyog.in
: For Bulk Enquiries :

Regd. Off: 3rd Floor, 55/1B, Strand Road, Vinayak Complex, Kolkata - 700 006.
+91 74392 89709

Mfg Unit: Village Uchalan, P.S.- Madhabdihi, Purba Bardhaman-713427, WB, India.




Ajit Sing Bothra & Sons

SINCE 1947

Lt. Ajit Sing Bothra Lt. Sushil Kumar Bothra
$
A LEGACY OF TRUST,
BUILT ACROSS GENERATIONS

<{>
Founded in 1947 by the visionary Lt. Ajit Sing Bothra, the story of Ajit Sing Bothra &
Sons began with a journey from West Bengal to Assam and a dream to build something enduring.

What started as a humble venturé has, over the decades, grown into a well-respected name
in the wholesale and distribution industry.

The legacy was carried forward by his son, Lt. Sushil Kumar Bothra, whose dedication and
perseverance strengthened the foundation laid by the first generation.

Today, the firm continues to flourish under the leadership of Mr. Neeraj Bothra, dealing in
essential commodities including Edible Oils, Food Grains, and Jaggery.

More than a business, Ajit Sing Bothra & Sons represents a heritage built on trust,
relationships, integrity, and generations of hard work.

As the firm looks ahead, the vision remains rooted in its rich legacy while embracing new
possibilities, expanding its horizons, and building an even stronger future for the
generations to come.

LAKHI GALI, TRP ROAD, FANCY BAZAR, GUWAHATI, ASSAM. 781001

C %> NEERAJ BOTHRA | +91 94350 40234 <—<<;°



With best wishes for

National Edible Oil Conclave 2026

KARIMGANJ SARAOGI TRADING CO.

EAST MARKET, KARIMGANJ (SRIBHUMI), ASSAM

LAXMINARAYAN AJIT KUMAR JAIN

11, BAROOAH MARKET, GUWAHATI, ASSAM

WHOLESALE SUPPLY OF QUALITY ]
S
¥ | © O = '

SUGAR

PULSES EDIBLE OILS

....

i

AJIT KUMAR JAIN AJAY KUMAR JAIN HRIDAY JAIN DIVYAM JAIN
94350-74811 94350-74812 97845-87165 97060-74812



@ww

FINIL JAIN W

—CWT
ANIL JAIN & COMPANY

BROKERAGE & COMMISSION AGENT

(®) ANIL JAIN

SANJAY KUMAR JAIN GSTIN/UIN : 18BFZPJ9052A1Z3

9982841008 (Anil Jain) @ 4TH FLOOR, FLAT NO-4B,
9680925327 (Sanjay Kumar Jain) SATYA ENCLAVE, BISHNUPUR MAIN ROAD

jainanil817@gmail.com BISHNUPUR, GUWAHATI-781016

DEALS IN: EDIBLE OIL « SUGAR < PULSES « RICE




GUJARAT AMBUJA EXPORTS LIMITED

NURTURING BRANDS

Maize Processing

» Maize Starch » Dextrose Syrup

* Liquid Glucose « High Maltose Corn Syrup
» Dextrose Monohydrate » Corn Gluten Meal

» Dextrose Anhydrous * Maize Germs

» Liquid Sorbitol 70% « Corn Steep Liquor

» Maltodextrin Powder * Maize Fibre

» Sodium Gluconate » Corn Gluten Feed

* Maltitol

Products:
» Soyabean Meal

* Hipro Soyabean Meal
* Rapeseed Meal

» Castor Meal

« Sunflower Meal

» Cotton Seed Meal

* Groundnut Meal

Products:

* Refined Soyabean Oil

» Refined Cottonseed Oil
* Refined Rapeseed Oil

» Refined Sunflower Oil

» Refined Corn Oil

» Refined Groundnut Oil
« Refined Palm Kernel Oil
« Refined Palm Oil

« RBD Palmolein Oil

Edible Oil Refining

T 7 « Whole Wheat Flour (Atta)
¢ « Wheat Flour (Maida)

Yarn Manufacturing

Reach us at: export@ambujagroup.com | www.ambujagroup.com

L) Y] @ Wigd () FSSC 22000

VERIFIED

nongmoproject.org




Kachi Ghani o

AGMARK MUSTARD OIL

ANUPAM

GOLD

Rich in Essential Fatty Acids - A natural source of Omega-3 and Omega-6 fatty acids.
Source of Vitamin E - Provides naturally occurring antioxidant vitamin E.
Naturally Strong Aroma - Adds the authentic aroma and distinctive taste of mustard to food.
Traditionally extracted to retain the characteristic flavour of mustard seeds.

%Be Qure 0 Pure

AGMARK MUSTARD OIL

ﬂNl‘.lPHM

Natural Goodness ' ; \ GOLD
— - i GRADE-I

A it
& Aroma Preserved fFIN[]pﬂM - A
Kachi
No Chemicals & /N (o] Ghani e

Preservatives Added AGMARK MUSTARD OIL Vitamin A & D
QNAE Sfawga o= ®

S0 g

c:ms>

% Authentic Flavor P Dot
%

%,
oSrARO
NET QUANTITY 1L (910g)

With best compliments from :

W NIRMAL INDUSTRIES (P) LTD.

(AN ISO 9001, 14001, 22000, 45001 & HACCP CERTIFIED COMPANY) EARERSHTANE M0
Regd. Office : 4-A, M. A, ALWAR-301030 (RAJASTHAN) INDIA, Bl e ios o
e-mail : info@nirmalindustriesltd.com MUSTARD OIL CAKE

web.: www.nirmalindustriesitd.com MUSTARD DOC (RAPSEED MEAL)
@ +91 88750 11250 | +91 94844 94844 COMPOUNDED CATTLE FEED

FILTER MUSTARD OIL
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0 @ @annamaynaturals @ www.annamaynaturals.com @ +91' 8400336611




~= Ashit Datta
B\ 9435072337

ATC Ashoka

9435072331

Ashoka, tading Trading CO. 9957286949

Foodgrain Merchant & Commission Agent

— ° (\3@% o —
Distributor of

Soya Refine Oil / Sunflower

Matches, Rice, Sugar, Pulses,

Efoil & All Grocery Wholesale Dealer

@ panmal.chopra@gmail.com




BABAJI UDYOG PVT. LTD.

OILS / BESAN / ATTA / POHA / PULSES / DETERGENT

Manufacturers of :
Three start Caps, P.C.O. Caps for Juices
& Soft Drinks, Edible Oil Caps.
CTC Double & Single

Sunil Kumar Dogra
+91-8384036750, 9811711927
babajiudyogpvtitd@gmail.com
sunil4udogra@gmail.com

Kh.No. 3/1 Plot No. 1, Nangli Sakrawati Ind. Area, Najafgarh, New Delhi-110043
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Leading Manufacturer. & Packer of Kacchi Ghani' Mustard Oil

o

B! °Tett
AT BT AA

Packing Section Key Highlights:

- 150 MT Packaging Capacity Per Day

- Area Designed as per FSSAI Norms

- 15000 Sqgft Area

- Separate Main Gate Entry for Packaging Unit
- Well Trained QC Team

- Live CCTV access for Buyers

.
..‘
’

@ 4 |

I

BHAWANI SILICATE INDUSTRIES

UNIT 1 : F-143, Udyog Vihar, Jetpura, Jaipur - 303 704
UNIT 2 : G1-175-176, Udyog Vihar, Jetpura, Jaipur - 303 704

UNIT 3 : F-166, Udyog Vihar, Jetpura, Jaipur - 303 704
Phone : 0141 - 2601685, 2618085, E-mail : bsivikalp @ datainfosys.net



With Best Compliments From:
INDIA’S OLDEST AND LARGEST SELLING BRAND

Manufactured By:
B K Casting
C-6, Foundry Nagar,
Agra-282006 U.P.
Mob: 97190 16995,
Email:bkcasting@gmail.
com
Website:
k ing.in




YOUR TRUST.
OUR COMMITMENT.

QUALITY PRODUCTS.
BETTER BUSINESS.
STRONGER TOGETHER.

FCOMMERCIAL

A TRUSTED NAME IN WHOLESALE GROCERIES

GROCERY -

\ GA ‘/ U« ! l = \ Fortune
= “'n \‘&t & Sunlite

Refined Sunfiower

WE SUPPLY * YOU GROW + TOGETHER WE PROSPER J0IN A Y

§ : AASHIRVAAD

SHUDH CHAKKI ATTA

We supply a wide range of e PN » ‘
grocery products in bulk at * _ S '\‘ R »

competitive prices for retailers, b ‘ L
4
"y E m V

shops, hotels, canteens and N ,
businesses. fola | AP BROGW K SATT o

Sampann

Bolanced Taste

Q QUALITY PRODUCTS '/
0 COMPETITIVE PRICES 23"3"&‘-‘@) ‘
M\a\!t
TIMELY SUPPLY
BUILT ON TRUST,
FOCUSED ON YOU

\ DEALS IN ALL TYPES OF GROCERY PRODUCTS

N :
= LS wfg : 5 & a
111 wy & e - e 2

PULSES & DAL RICE EDIBLE OILS SPICES & ATTA, SO0JI TEA, COFFEE NOODLES & & SUGAR & SALT
MASALAS & FLOUR & BEVERAGES SNACKS AND MORE...

DEY COMMERCIAL @ +91 9435079626

Q Silchar Road, Ward No. 1,
P.0. & Dist.: Hailakandi, +91 9435079534
Assam 788151
€ GISTN: 18AGGPD8134Q1ZX

deycommercial@gmail.com




TRUSTED LEGACY. QUALITY PROMISE.

Nourishing
Lives,

AND SONS

ESI. 1995

PREMIUM For over three decades, Gangh and Sons
QUALITY has been a name synonymous with

O

J

quality, integrity and trust.

ETHICAL
SOURCING

ROCESSING

b B
o -

HYGIENIC
:
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. ol iy
CUSTOMER
FOCUSED
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OUR PRODUCTS
“srreioey : PULSES RICE OIL OTHER PRODUCTS :“.“‘.;‘_ :

GANGH & SONS

Sole Propietor : Bhushan Kumar Jain

(@) 12+

ul

Godown Across
The Region

A ——e e Masoor Dal India Gate « Best Choice (Emami Agrotech)  Cattle Feed St 3 B Loy
- % + Moong Dal Heaven Harvest (Olam) e Fortune (Adani) » OCM Detergent Powder - -
e Arhar Dal Ripuraj Agro * Dhara (Mother Dairy) ¢ OCM Detergent Soaps ==
e Gram Dal GoodBoy (Baba Agro) ¢ Dalda (Bunge) ¢ Dishwasher Products
e Urad Dal Swastik (Baba Bakreswar) e Gokul * Confectionery and Food Products
* Gram Gota KRT Foods « Patanjali
e Gram Kabuli Laxmi Agro and Many More * And many more

+91 98640 28739 / 97177 28188

ganghsons@gmail.com

T. R. Phookan Road, Lakhi Gali Corner,

Fancy Bazar, Guwahati — 781001, Assam




® GoyaL oiL MILLS

O .W[mfan/s, .gmpor/em & .'Zyenla of

%cfe_yenous (G.gmpor/eo/
Ueyelaﬁlé Oils £ fooa’ gnyreaf'enls
C & F Agenrs Channel Pariner of

O

3F INDUSTRIES LTD.

| HYDROGENATED PALM
KERNEL OIL

. 2 WHITE GRANULAR
" PALM FAT

HYDROGENATED  REFINED PALM
PALM OIL KERNELOIL

Bakery Shortenings, Ice Cream & Chocolate Fats,
— Cocoa Butter Substitute, Refined Palm Kernel Oll,
— Coconut Oll, Shea Butter, Chocolate Slabs, Dry Yeast, =
——— Food Colours, Flavours & Emulsifiers, ——
Cattie Feed Suppliments

. Group Hsusociates:
o Goyal AgriTrade Pvt. Ltd
— Delhi

REGD OFF.: AD-118A, POWER APARTMENT, PITAMPURA, DELHI-110034 (mou\)

‘ Phonn.- 61381827, 45538300, 45138300 » Emall : goyalolimilis@hotmail. com .

vmt usat: Mtp.llcoyalgroup.co.ln
EGHOOYAL T . p——— RAVIGOYAI.

.\ A5 V -,.7
.«f"-'i‘?" ,\;r, TI’ »J\Il}
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GUJARAT AMBUJA EXPORTS LIMITED
NURTURING BRANDS

Maize Processing

* Maize Starch » Dextrose Syrup

* Liquid Glucose * High Maltose Corn Syrup
+ Dextrose Monohydrate « Corn Gluten Meal

» Dextrose Anhydrous » Maize Germs

» Liquid Sorbitol 70% » Corn Steep Liquor

» Maltodextrin Powder * Maize Fibre

* Sodium Gluconate « Corn Gluten Feed

* Maltitol

Products:

» Soyabean Meal

« Hipro Soyabean Meal
* Rapeseed Meal

« Castor Meal

« Sunflower Meal

« Cotton Seed Meal

* Groundnut Meal

Products:

* Refined Soyabean Oil

« Refined Cottonseed Oil
+ Refined Rapeseed Oil

« Refined Sunflower Oil

« Refined Corn Oil

« Refined Groundnut Oil
» Refined Palm Kernel Oil
« Refined Palm Oil

* RBD Palmolein Oil

- Whole Wheat Flour (Atta)
« Wheat Flour (Maida)

P a5 @
}X 7
4 3 &
&umﬁ‘ s



OIC

Cooking Oil

oggroRs IS ONLY A BRAND AND IT DOES NOT REPRESENT
ANY RECOMMENDATIONS BY MEDICAL PRACTITIONERS.

N

Avalabile in:

Reflnce Fipkart i = @ swicy [ BB (Spencers JLSEY
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YOUR TRUST, K
OUR COMMITMENT.

. QUALITY PRODUCTS '
BETTER SERVICE

STRONGER TOGETHER
- f\’) ’ !“" -‘

YOUR TRUSTED
GROCERY PARTNER

GUUD F00D

C({ "(‘/*7(/((7 /

We supply a wide range of grocery
products in buik at competitive prices
for retailers, shops, hotels, canteens
and businesses.

6™ e

QUALITY | COMPETITIVE |  TIMELY BUKT-CN TRUST, |
PRODUCTS PRICES SUPPLY
T PV ATE N ke =t Y R

> DEALS IN ALL TYPES OF GROCERY PRODUCTS - 4o

@0@@@@@@ |

PULSES & DAL RICE EDIBLE OILS SPICES & ATTA, SO0JI TEA, COFFEE NOODLES & SUGAR & SALT '
MASALAS & FLOUR & BEVERAGES SNACKS AND MORE...

»

—
—

- GMC road, Chamragudam, N\
‘ Silchar, Assam - 788001 @ +91 9435579408

\;_\L\\\“ @ H M STORE ) +91 9101702940

—5- BULK TODAY, BETTER TOMORROW.




YOUR RELIABLE PARTNER IN
EDIBLE OILS
SINCE 1962

HARI SHANKER & CO

64 YEARS OF TRUST
IN THE EDIBLE OIL BROKERAGE INDUSTRY

CONTACT US:

DEEPAK GUPTA +91-72935-33333
SANJOG VIJAY GUPTA +91-98975-30080
RAGHAV GUPTA +91-70170-8 1:858]
UMANG GUPTA +91-70178-58589

©hscagra@yahoo.com

© 3/21, Kacheri Ghat, Chatta Bazar, AGRA
M+91-562-4301818, 4301919, 4042255, 4042256



L

M/S. HINDUSTAN TRADING

East Bazar - Sribhumi, Assam

@ GSTIN - 18ADPPP8149K1ZN j




® Partner - Sandip Sharma
@ Email - hps.silchar@gmail.com

@ 94350 71410 | 97060 41980




b ¢ J' ® 9435080468
SIYARAM CHAUDHARY

TRUSTED J&ISWAL
TRADING TRADING

FO R A B ETTE R @ 6.c. roAD, To;z;oTsa
TO M 0 R ROW TEZPUR - 784001, SONITPUR (ASSAM)

Email :- jaiswaltezpur@gmail.com

Delivering quality. Building trust.

Your reli tner for Grocery, GSTIN :- FSSAINO. :-
SOU eE;_t:)lf %alr 8? alIgeeny 18ADHPC7168F2ZH 100312013000035
ugar, cdipte Oils & more. PAN - TALNO. -
ADHPC7168F SSL/6/W/2006/475 7

TRUST = :
| Built on honesty Deals in : Grocery, Sugar, Edible Oils Ect.
/ and reliability — el B

QUALITY
AR Premium quality :
products . \ %
WIDE RANGE eL‘ { l "
Everything you n
under one roof -__‘

CUSTOMER FIR >’
Your satisfaction {§
our priority d o

WHOLESALE
SUPPLY

—— STRONG RELATIONSHI|PS=-STRONGER -BUSINESS, —



46™ ALL INDIA RABI SEMINAR ON OIL, OIL SEED,
OIL TRADE & INDUSTRY, BHARATPUR

Kailash Kabra

Proprietor

R.K. KABRA CANVASSING AGENTS

* EDIBLE OIL « IMPORTED OIL + VANASPATI

© “KABRA BHAWAN?, 55-B, R. Phookan Road, GUWAHATI-781009 (Assam)
O el 0361-2600009, 2730309 | (M): 9435012539, 9435708017, Manager - 9864062600
@ E-mail : kabraghy@gmail.com

— . ¢(%)» BHARATPUR OIL MILLER’S ASSOCIATION s



&7
Kalyan & Sons

Kalyan & Sons

WHOLESALE FOOI;‘OGRAINS MERCHANT

Pawan Jain
M 9706072661

Kalibari Road,
Silchar - 788001, Assam

O Mobile : 9435072660




House
of
. Mother
\ India y

’:// // ,

00% VEG /f [_ “ 

K K.B.SAHA & SONS INDUSTRIES PVT LTD. Contaet

Guwabhati : 91012 84225
18/1B, HINDUSTAN ROAD, KOLKATA - 29, @ : 83348 42100 Nagaon : 86385 33147




Rrishna
Trading Company

Food Grain Wholesaler & Commission Agent
Deals in: Pulses, Rice, Edible oil, Sugar

L 4

Gopal Complex, A.T. Road, Jorhat-785001 (Assam)

Ph: 9435051222
Email: ktc_foodgrain@yahoo.com

GSTIN: 18ACOPB6869J12Z



gelieve In Qualigy

Atnt |
Kolhu Brand [ gl
Kachi Ghani | <

Mustard Oil

For Trade Enquiry Please Contact :

C-15/16, Dhanapati Estate, Maksoodabad, Najafgarh, New Delhi-43

Raj Kumar Singhal : 9212333998, Vinod Kumar Singhal : 9212451816,
Abhishek Singhal : 9999223466. Email : oil.nrtrading@gmail.com



——— PURE MUSTARD & ——
SOYABEAN REFIEND OIL

KACCHI GHANI

MUSTARD OIL

GOODNESS OF
TRADITION

—afo

T

100% Pure
& Natural

Rich Aroma
& Taste

Kacchi Ghani
Extraction

Healthy Choice
for Your Family R

NATURAL "
GOODNESS /.

iy | [

Mustard 0 '

L « 5LTin * 15L Tin * Jar Packs . 9001:2015

Agrade/Regn. No. Lic. No. Certified Co.
(6390/1/DEL/001) 10016051001819

(o D, (O | Feat | we

Marketed & Packed by:

SHIVAM OIL MILLS PVT. LTD.

O Ml YL Chamri, Delhi Road, Hapur - 245101

(©) 9837035894, 9837046430, 9837070054, 9837140430



With Best Compliments from :-

MARUDHAR !

TRADING AGENCY Since 1986

Specialist of Mustard

 CANVASSING AGENT
, Mustard & Soybean Seed

B-8, Anaj Mandi, Chandpole, Jaipur - 302001 (Raj.)
Tel: +91141 2375141, 42, 43 « +91141 4901441, 42 Fax: +91141 2367721
Ashok Chatar - 9829050521, Anil Chatar - 9829015721, Rinku - 9829050507

Email: mta@marudhargroups.com

AR S 4 T
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/ TRUST ¥\
QUALITY
/ SERVICE
M %x * W & %

N\ MOHID TRADERS
\ ZTITED —

M/S MOHID TRADERS

Q Masjid Road (SRIBHUMI)
Karimganj, Assam

fssai  FSSAI': 1032102600027
GSTIN/UIN: 18ADTPU1867B122

@
@ State Name : Assam, Code : 18
Q

E-Mail : mohiduddinkxj@gmail.com

p

Name- Mohid Uddin

e Ph- 7399871582
Ph- 9387066873

X Deal in : All Kinds of FMCG & Grocery Items




HEST

Concept to Performance

®ITen)

COUNTRIES

Scan The Qr Code

To More Info

Science behind Testing for Better Living

PROJECTS

SATISFIED
CUSTOMERS

A LEADING TECHNOLOGY PROVIDERS & TURNKEY PLANT &
MACHINERY SUPPLIERS FOR EDIBLE OIL AND FAT INDUSTRIES

OFFERING ENERGY EFFICIENT & ENVIRONMENT

FRIENDLY PROJECTS GLOBALLY

YEARS OF
EXPERIENCE

QUALIFIED
TEAM

MUEZ-HEST INDIA PRIVATE LIMITED

606, DLH PARK, S V ROAD, NEAR MTNL,GOREGAON (WEST),
MUMBAI - 400104 INDIA

@& www.muezhestcom Y info@muezhest.com () 022-40050543 / 40053527

EXTRACTION | REFINING

|  FAT MODIFICATION | OLEOCHEMICAL | BIODIESEL | VALUE ADDITION



Mulchand Baid

GERHEGD

With Best “Wishes from... ® 9706020917

General Mechant & Commission Agent

CNF & SS OF REPUTED COMPANIES l

Marico Ltd Mondelez Ltd. Johnson n
- e Johnson etc

()
(e
E-mail:

0 GMC Road, Silchar- 788001 i Mkbb_brothers@rediffmail.com

e R

THE LUXURY HOSPITALITY AT ITS FINEST
BARAK VIEW RESIDENCY HOTEL | @ BanquetHal @ Mirch Masala Veg Restaurant

@& OTT Rooftop Restro @& Ample Parking Space
& Cold Cinema Hall & 24/7 Room Service

The only Pure Veg Multi Amenities Stay in Barak Valley

We are available in all major platforms For Bookings please call

@ 7099071081, 7099071080

9 Barak Cha Sramik Union Complex, Sadargahat Road, Silchar - 788001




Aiden Enterprise

MOSES ZONUNSIAMA
8837498654

"m‘mq«umm
f b auc. Imw-

ADDRESS:
FALKLAND CHITE LEI BUL, AIZAWL, MIZORAM - 796017
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FO”OW us @'m
Agmark Grade-1 e

" NETA)I

KACCHI GHANI MUSTARD OIL &
DOUBLE FILTERED GROUNDNUT OIL

(

Since 1975

AGMARK

/NETA)I

Double Filter
Groundnut Oil @

ACHI GH! \Nl
{ K STARD OIL

BU\ Online
;,HE x
4 %’% ‘

Natural Dally

S Scan Me ] Aroma Plll'lty » \Lln i\l(
- !02 »

RADHIKA

Manufactured by :

Ashoka Oil Industries ZSSdl

159, Industrial Area, Jhotwara, Jaipur-302012 (Raj.), Ph.: 0141-2341003 Lic. No.10012013000112




Government Recognised % > % Star Export House

@& RAPESEED MEAL (@ BEANS & PULSES

@ SOYABEAN MEAL & WHEAT

& SPICES 8ﬂ & DRY FRUITS

& RIcE &5 MAIZE
SUDAMSNEEEEERSRD  FOKRAN ol o

Solvent Plant, Refinery &

Kachi Ghani Oil Mill
PROCESSOR, EXPORTER & IMPORTER OF AGRO COMODITIES

POl GMP PLUS & HACCP APPROVED R S8

SHREE FATS & PROTEINS PVT. LTD. Sest
PERFECT AGROFOOD PRIVATE LIMITED
SHREE MAHALAXMI PROTEINS PVT. LTD.

Office No. 407& 408, 4th Floor, Lakshmi Complex,
Subhash Marg, C-Scheme, Jaipur-302001

E-mail : enquiry@shreefats.com

Website : www.shreefats.com

PLANT ADDRESS:
Agra Road, Mangarh Khokhawala,

P.O. Jeetawala, Tehsil Bassi,
Jaipur (Raj.) INDIA

TRADE & EXPORT ENQUIRY SOLICITED
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Prakash Kabra

Director

CENTURY MERCANTILE (P) LTD.

(General Merchant & C & F Agent)

2 DEALS IN
All Kinds of Edible Oils, Food Grains, Sugar etc.

Treasurer Director
National Edible Oil Promotion Association (NEPA) Maxim Infrastructure & Real Estate (Shlllong) Pvt. Ltd.
Guwahati. Assam (Unit:- Hotel Courtyard by Marriott)
’ Shillong, Meghalaya
SHOP. | OFFICE
Radha Rani Market, Ground Floor | 12, T. R. Phookan Road, 1st Floor
Gallapatti, Opp. Hanuman Mandir Gallapatti, Near Hanuman Mandir
Fancy Bazar, Guwahati - 781 001 _ Fancy Bazar, Guwahati - 781 001

(&) Ph.: 2730072, 2732752, 9401737373, 9864020787
E-mail : cmpl_assam2004@yahoo.com




Premchand Jain Manish Jain Rajesh Jain Harnish Jain
9414703450 9414078960 9829312950 9414078980

RA) BROKERS
TIS1 slichal

Canvassing Agent

Tcdeh W UgTed 9 3T, AT HigH,
ATIA <heh F TS E heh
% THE TEATA

B-15, New Anaj Mandi, Chandpole Bazar, Jaipur - 302 001
Tel.: 91 141 2370770, 2320648, 2366830 (S), 2339069, 2336787 (R)
Fax: 91 141 2362562
Mob.: Premchand : 9414703450, Rajesh : 9829312950
Harnish : 9414078980, Manish : 9414078960,
E-mail : jainrajeshraj@gmail.com
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Musterd Ol Kohlu Kecchi Ghanl  Yellow Mustard Ol °°

e8 B

Mfd. & Packed By
RAJHANS OIL MILLS PVT. LTD. Regd. Off. : Plot No. 94, Khasra No-50/8/2, Swarn Park,

Industrial Area, Mundka, Delhi-110041
E-mail : rajhansoilmill@gmail.com Mob.: 9810022426
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Ghaziabad, Uttar Prad £

QO +919818075178, 8368335486, 9999490990
Q@ info@regententerprises.in , bod@regententerprises.in

For more information visit: www.regententerprises.in




BRAND

KACHI GHANI
MUSTARD OIL GRADE -1
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S.R. OIL MILLS
S.R. PROTEINS PVT. LTD.

SURAJMAL RAMNIWAS OIL MILLS PVT. LTD.
MFRS: PREMIUM QUALITY KACHI GHANI MUSTARD OIL

Unit-1 : Nadbai-321602(Distt.-Bharatpur)Raj. | Unit-2 : 86(A), Industrial Area, Jhotwara, Jaipur | Unit-3 : A-69(A), Road No. 1(D), VKI Area, Jaipur
Phone: (05643) 276641, 276642 Phone: (0141) 2343000, 2345000 Phone: (0141) 4003777, 4002999



Sanmati

KACHI GHANI MUSTARD OIL

Stddh

Kacht Ghant Mustard Oil

TrfTe wieg wwha e Aifa

Manufactured by :

SANMATI EDIBLE OILS PVT. LTD.

Factory : G-502 (B), Road No. 9A, V.K.I. Area, Jaipur-302013 (Raj.)
Office : A-20, Subhash Nagar, Near Science Park, Jaipur-302016
Contact : +91-141-2280897, +91-98290 623#, +91-98290 54311, +91-98281 59658

S.K. SOLVEX PRIVATE LIMITED

Factory : E-118-119, Sarna Dungar, Ind. Area, Jaipur (Raj.)
Tel : 2280897, 2280374 (0O), Fax : 5180769
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ISTRIBUTORSHIP/ -

DEALERSHIP AVAILABLE
319 e H SARSA GOLD & /

, mwaﬁ' ATTRACTIVE MARGIN

FOR ORDER & INQUIRY MARKETING SUPPORT

+91 92145 01481
@ SHREE BADAYA INDUSTRIES

\

REGULAR &
a% TIMELY SUPPLY

100% PURE &
TRUSTED QUALITY

o

+91 94140 69737
Q@ RIICO Industrial Area, Tonk,

=~ Rajasthan - 304001

G &Y Tz viies - & IRaR &1 3R, &R @9 &1 3rel @i ! )



100% PURE ORIGINAL FSSAI
VEGETARIAN PUNGENT OIL CERTIFIED
IS0 'SO 22000:2018 FORTIFIED WITH / SODIUM ; CHOLESTEROL
=27 ) CERTIFIED VITAMIN A & D2 (%) ) eree FREE
@ CARBOHYDRATE @ FOR
EREE HEALTHY HEART
X
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B (ool Gty SHREE AMRESHWAR FUOD PRODUCTS

Customer Care No. : 9414028406 @ lokeshjain2002@vyahoo.com

H1-21, RIICO Industrial Area, Ranthambore Road, Sawai Madhopur-322001 (Raj.)
@) @shreebrandtonk ) @shreebrandtonk O) @shreebrandtonk ) +91-9414028406
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H.K. Todwal Shubham Khandelwal

+91 9414 0457 05 +91 97840 45705
+91 9414 0257 05

Shree Hari Oil Traders

Kachi Ghani Oil Broker
. Sjster Concern ——<

Shyam Edible
4 Saloni Agro Oils

E mail : shreeharioil2008@rediffmail. com

Shyam Vatika Marriage Garden, Jaipur Road, Tonk (Raj. )
Office : Rama's Janki Vihar Block No. A, Flat No. 103

- Plot No. B-74 & B-7B, Shiv Marg, Banipark, Jaipur (Raj.) =
e SN e - W4
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SVR AGROTECH PRIVATE LIMITED

Agri Business Solutions
e SISTER CONCERN

: VINOD & COMPANY

Exporter & Importers of All Agri Commodities

KK/GO08, Krishna Kripa 1st Subhash Nagar, Jaipur - 302016 _
Ph.:0141-4001937, 4113737 * Fax:0141-2280937 Mob.: + 91 9414077237 E-mail : jaipur.vinod@gmail.com

Mumbai, Delhi, Rajkot | HAPUR U.P

© backoffice@svragrotech.com (® +91-141-4001937, 4113737
0 G-8, Krishna Kripa-I, Subhash Nagar, Jaipur-30216
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Directors : Suresh Kumar Jain

: Ramesh Kumar Jain

Kachchi Ghani
Mustard Oil

Manufactured by :

VIDHYASAGAR PROTEINS PVT. LTD.

Address- H-1 370/371 Sarna Doongar Industrial Area,
Jhotwara Ext. JAIPUR, Contact No.: 9799973333

CONTACT PERSONS

SURESH KUMAR JAIN : 9414045750
RAMESH KUMAR JAIN : 9828163990
NAMAN JAIN : 9799973333



DINESH RATHI MANISH RATHI

® gas57 48515 e R

UNIVERSAL

—— TRADE & AGENCY —

EDIBLE OILS AND FOODS

CFA & TRADING PARTNER OF AWL AGRI BUSINESS LTD. FOR NORTH EASTERN STATES

CFA / LOGISTICS / DISTRIBUTION / MARKETING CONSULTANTS FOR EDIBLE OIL & FMCG

OFFICES : KOLKATA / GUWAHATI / SILCHAR / DIMAPUR

QD ADDRESS:- ROOM NO-305, 2" FLOOR, BAROOAH MARKET, T.R. PHOOKAN ROAD,
FANCY BAZAR, GUWAHATI-781001 (ASSAM)

@ EMAIL:- rathiuniversal@gmail.com
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—><tt RAJASTHAN’S TRUSTED TASTE SINCE 1992 <=<-

FIND US AS "
BESTSELLERS  Pink

4ATP

blinkit ] D:Mart
KUAEVENC ¢ S s udaan Deaishare ot o

and at the nearest
—  general store —

4, LOOKING FOR DISTRIBUTORS ACROSS _ . 4
O NORTH EAST & EAST INDIA AN

A Nambkeen range as rich as Rajasthan s taste!

14+ VARIETIES AVALAIBLE

For Enquiry, Please Contact

Ayush Kankariya §° Nitin Mathur
Q 1918233807822 Q +919784000231

TURMERIC POWDER, PAWAN KASURI METHI, PAWAN POHA
N W R (RN e




M/3. SINGH BROTHERS

smmmel GENERAL MERCHANT s

Q P.0. & M.O. KARIMGANJ BAZAR
DIST. KARIMGANJ, ASSAM

GST : 18ACDES2541P1ZP

TIN : 18110121480

"’!-I-’::‘ » ‘ WL it \ o ]
/0 LAY

FOR A BETTER

7» = il Dnsfrner  QUALITY PRODUCTS g 02
oot ANLCTRE
i W /\/W{g TOMORROW

— Assam Trade Article
E=.°, Licence No. : KW 42/2009

Q Ph. : 9401336524

222 Contact Persons

O sajib Kumar Singh — 7002704620

® sansib Kumar Singh — 9365962245

RELIABLE | GENUINE | ALWAYS WITH YOU
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General Merchants & Commission Agents

Q ro. Karimganj Bazar
Dt. Karimganj, Pin - 788711 (Assam)

-

WIDE RANGE E GSTIN :
OF PRODUCTS 18AAUFS8356D1ZK
RELIABLE E Licence No. :
SUPPLY KW/19/2001
CUSTOMER
FOCUSED
Your ﬁuSted Proprietor
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Trust o Trade  Together

for a Better Tomorrow

=) M/S

JAGANNATH

" ENTERPRISE
|

QUALITY PRODUCTS | RELIABLE SUPPLY | STRONGER COMMUNITIES
9, o
GSTIN Address Contact
18CAWPD1460R1ZY East Market, Sribhumi, M 9612552805
Assam, Pin - 788711 6914880529

> YM tner GROCERIES

PULSES & GRAINS

EDIBLE OILS

@ SPICES & CONDIMENTS
: @ DAILY ESSENTIALS

FOR HOMES,
SHOPS & BUSINESSES

T
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S X 4 Dal
. Har Ghar ¥ > YAy A (é"‘zd"i‘f Pure Taste
o n Every Meal Rich Traditions
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SOURCING SATISFACTION 8N 0GETHER

‘ﬂ QUALITY l '@\ FAIR TRADE ‘ a CUSTOMER oio GROWING



—— Merchant Trader & Importer ——

TRUSTED SOURCES | QUALITY PRODUCTS | STRONGER PARTNERSHIPS

“GoodFood / 7 R
: @Stronge/fw . @
//‘ ﬁ 9 FZS & TIMELY DELIVERY

YOUR TRUST

SOURCING GOODNESS OUR COMMITMENT

‘ FOR A BRIGHTER TOMORROW

RICE PULSES SPICES EDIBLE OILS ATTA AND MORE
& GRAINS & DAL & MASALAS & STAPLES ESSENTIALS

Contact :
9862519979 | 7896440589

18GQXPD9687L1Z5 H.0. : E/304 Radha Dham, Dumduma
(Assam State/Central/Importer) Dhekiajbuli, Assam - 786150

3|@
=1 ||




'M/S RUPAN MODAK

S. P. Road, P.O.- Lala
Dist.- Hailakandi (Assam)

Pin:- 788163
GSTIN:- 18AIFPM5313B3ZM

MOB NO.9365248502

@000

‘ v




LALCHAND
HHAGANMAL
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YOUR TRUSTED PARTNER FOR EVERYDAY NEEDS

D W @ © @

FINE GROCERIES HOUSEHOLD TRUSTED BRANDS QUALITY PRODUCTS SERVING
ESSENTIALS OUR COMMUNITY

CHAKKI FRESH

ATTA

WHOLESOME
NUTRITION

......

¥
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AL

RICH TASTE
BRIGHTER DAYS o
-

p 4
...... - ).
R —— = S ——

0 East Bazar, Karimganj - 788711, Assam T;gdjgmﬁglai Bajaj Street

e Phone : 03843 262046 2nd Floor, Kolkata - 700 007

@ Mob : 9831733049
@ Mob : 9401133696 / 9435240329 / 9438017695

Branches:
@ Email : lcgroupcal@gmail.com / kxjlalchand@gmail.com Guwahati, Silchar & Dharmanagar

@ KRJ / Magan Lal Jain Silchar @ DMR
9435240329 ( 7002314123 ' 5004308070

W»

\ GROCERIES | HOUSEHOLD | DAILY NEEDS | A HEALTHIER TOMORROW
——— —
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CONNECTIONS ‘
FOR A HEALTHIER souraiNollRar Eror i I et
TOMORROW

Bridging Quality.
Powering Nutrition. Q)

Rajesh Khltan

GST No.: 19AEOPA9005PIZO

0 | 64/05 M. G. Road, Kolkata - 700041
® | 98300 17054, 97320 98477
@ ’ khaitanr74@yahoo.in

B Eiblc Oil Broker 8

OILS | OPPORTUNITIES | STRONGER TOGETHER Ué

/ M W s




FTRUSTING

REIL A Tt HON'S/H ISP 'S
FOR A BRIGHTER
TOMORROW

C

TRADE
TRRIUES T

Binod Kumar Ghorawat

Tinsukia Trading
Co. (P) Lid.

GENERAL MERCHANT & COMMISSION AGENT

Siding Bazar, Tinsukia - 786125, Assam

Email : binod.ghorawat@yahoo.com

Mob. : 94350 36417

GSTIN : 18AAACZ1964HI

BUILDING
O PP OFRTTRCANMETRISESS

S

RELIABLE STRONG SUSTAINABLE
SUPPLY | PARTNERSHIPS GROWTH
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KALI BARI ROAD, SILCHAR -788001
CACHAR, ASSAM

GST NO - 18ACBPJ5827F1ZP

PHONE NO - 9435072263 / 7002671250

O
©




INDRAs

TRADING COMPANY

Tinsukia (Assam) 786125 ——

Q Siding Bazar,

Pulses, Rice & Sugar
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PULSES RICE SUGAR

EDIBLE OIL



oils and foods

Pure Oils
Healthier Tomorrows

i

Y
t TRADITION | RURITY | WELLNESS "

100%

W NATURAL
0 l/é 6 'MONIKA ‘

DOUBLE
FILTERED

NO
PRESERVATIVES

Cold Pressed
Naturally Pure

wittr Geandewss of
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Kachi Ghani /. %
Mustard Oil J s

© ol

RICH IN BOOSTS SUPPORTS GOODNESS

NUTRITION IMMUNITY HEART HEALTH FOR YOUR FAMILY ACAM

Availablein (1/2L) (1L ) (2L ) (st ) (151 ) (15ka )

Follow Us 0

/monikahealths

\. 9728717272 ‘ 9215558806 ’ B monikabrand1986@gmail.com ‘ @ monikahealths.com

From the house of Mungipa agro products, Bhiwani Haryana 127021
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E-mail : info@goyalglobal.com e www.goyalglobal.com e Trade Enquiry : 8824900652




15%

Less 0il Absorption

20

purity tests
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. Images for visual depiction and serving suggestions only. Dhara d di C ion of fats & oils along with a balanced diet, physical exercise & a healthy lifestyle.
*¥Compared to previous Dhara Oil and basis experimental studies conducted by NABL accredited & FSSAI recognised Labs for fried foods (only applicable for Mustard oil).
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YEARS OF EXCELLENCE HALDER

Growing Goodness
Nourishing lomorrow

With a legacy spanning over a century, Halder Venture Limited
continues to grow through quality, responsible practices, and deep
understanding of the agro industry.

Uy
HALDER
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KACHCHI GHANI MUSTARD OIL

A OIL WELCOMES DELEGATES
WAHATI NEPA CONCLAVE 2

DR&P

of Traditional Taste
Bringing Authentic Flavour To Your Cuisine

Fastest Growing Brand In Various States
Contact For Trade Inquiries Sales Department

krishna@agraoil.com | 0562-2345011

/Q\ AGRA OIL & GENERAL INDUSTRIES LTD.

\\’\SCI'N';E\1(9?,;L/ Fact. & Admn. Off.: Khasra No. 1656/~ Naraich, Hathras Road, Agra-282006 ’ Follow Us: @ @ .

ot
E-mail : Krishna@agraoil.com, Marketing Tele : 0562-2345011-13, Website : www.krishnamustardoil.com SCAN Now

- Flipkart : ’ a_@;on ’meeShO ’ RefancesmarT

AVAILABLE AT BEST PRICES
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MULTI-SOURCE EDIBLE OIL
REFINED BLEND - B

MULTI-SOURGE EDIBLE OIL

@ Rich in Oryzanol

w Supports Heart Health

é/ High Smoking Point
o8

. Light & Non-Sticky

Aee

Mfg. & Packed By:
PANCHAM MARKETIERS PVT. LTD.

Vill. - Chandipur, P.O. - Badnagra, P.S. - Gazole, Dist. - Malda, Pin-732124

Phone: +918170016987
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VitA+vitD +VitE

Swagd swaad
mein sehat

vitalife.
KACHI GHANI

MUSTARD
Ol

n Disclaimer: Images are for creative illustration purpose only*

®
A brand from kUI @vitalifeoil [f) Vitalife @ www.gokulagro.com
J agro resources Itd
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~TASTE & TRUST ALWAYS~

® MAYUR
HAPPINESS ALWAYS
~SINCE 1994~

ACTIVE

6
MAYUR

For Trade Enquiry : 18001208777



Nature Pure

Refined Rice Bran Oil

<S'wad Aur Sehat Ka Uphaar...

Trusted Choice

- families rejoice!

‘@ Heart Friendly
Rich in Oryzanol
that helps support
heart health.

723 Rich in Oryzanol
N7
Powerful natural
antioxidants for
better well-being.

(&) High Smoke Point

Ideal for deep frying,
sautéing and all types |
of cooking.

‘@ Vitamin E Rich :
- Supports overall wellnes . _»
and antioxidant protecti(*
(%) Trans Fat Free |

For healthier
everyday cooking.

Light & Non-Greasy

Enhances taste without
making food oily.

. Over 25 years of industry expertise,
[K 5\ Kalyani Solvex Pvt. Ltd. has established
) itself as a trusted name in edible oil
1—4&,—:.” manufacturing. Backed by 1SO 9001, ISO 22000,
and FSSAl-certified quality systems.

Mfg. & Mktg. by

Kalyani Solvex (P) Limited

42A Rafi Ahmed Kidwai Rd, Kolkata -16
West Bengal, INDIA

T:033 4603 4499 | +91 92307 18955
E : query@kalyanigroup.co.in

W : www.naturepure.co.in

The company ensures the highest standards of food safety,
consistency, and product excellence. Its flagship brand,
Nature Pure Bran Oil, is positioned as a premium
health-focused edible oil, recognized for its nutritional
benefits, advanced refining technology, and growing
consumer trust across markets.
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HEALTHY
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EXCLUSIVELY
IN
OIL TANKERS

ASHIAN OILS

PVT LTD

PURE QUALITY.
POWERFUL PERFORMANCE.

DELIVERED IN BULK.
Your Trusted Partner for Premium

RICE BRAN OIL

Suppliers Across Pan India.

We supply high quality Refined Rice Bran Oil
in bulk exclusively through Oil Tankers,
ensuring purity, consistency and timely
delivery for your business needs.

66— —=m
QUALITY

YOU CAN TRUST,
GOODNESS YOU
CAN FEEL.

THE GOODNESS OF RICE BRAN OIL

® & O @

Heart Rich in Light & Goodness
Healthy Antioxidants Healthy You Can Feel
Helps in maintaining Contains Natural Light texture, Pure, natural and
healthy chol I A id: like better absorption safe for everyday
levels. Oryzanol & Vitamin E. & easy to digest. use.

WHY CHOOSE ASHIAN OILS?

) [~ ][] @ Q A

PREMIUM EXCLUSIVELY SERVING ALL CONSISTENT TRUSTED BY

QUALITY OIL IN OIL TANKERS OVER PAN INDIA QUALITY BUSINESSES
Refined to perfection Bulk supply only for Timely delivery across Every tanker. Every time. Your growth is our
for superior quality. businesses. the country. Always reliable. commitment.
**Mfg. by:** For Trade Enquiry Contact at:
ASHIAN OILS PVT LTD
89 Southern Avenue Shubham Building e 9830366339' 9830300889
1st Floor Kolkata 700029 @ Web:** www.ashianoils.com
**Factory Address :** - X L
**UNIT -1°* : PURBA ICCHAPUR, P.O.- KADAMBAGACHI 4 Email:** ashiangrp02@gmail.com

P.S. DUTTAPUKUR, BARASAT,
o NORTH 24 PARGANAS, WEST BENGAL X @ ~
" **UNIT-2:** 545/2 NH ROAD, VILL + P.O -GALSI, DIST -BURDWAN Follow us at: o o
HEALTHY OIL. POWERFUL BUSINESS.
Qua,[itg in (fue'{y D'la—p, Trwat in ((:LAP’ly Delzfue':,g.
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FORTIFIED
WITH VITAMIN A & D

SAMPOORNA POSHAN
SWASTH JEEVAN

—

- SINCE 1962

KACCHI GHANI MUSTARD 0IL
AGMARK GRADE 1
With Vitamin A&D

L LT
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www.datagroup.in

14

Quality standards, benchmarking and best practices are key
differentiators that have helped Data Group gain a strong edge in the
marketplace. Our unwavering focus on quality and process excellence
has led to high customer and employee satisfaction while nurturing the
next generation of business leadership.

From a modest beginning to a position of strength, Data Group has
progressed through many phases on its journey toward excellence. We
have always believed in delivering true value for money and have never
pursued short-term gains.

Our customers are at the heart of everything we do. We remain committed
to quality, ethical business practices, and a dedicated professional team
that builds strong and enduring relationships across the world.

SHREE BABULAL DATA , ,

Chairman - Data Group

5 oo, ® Sy ) .
Sutr o T Qg T R, & g » Shiy Ritike SUL

val 1y |
Shi Refined Refined m;"::‘:&'l& e UG com
Vanaspati Ghee , Refined & Kachchi v N ROl Fios B O ceted s

@ Refined Ol Mustard Ol MUSTARD Ot
Ghani (Agmark Gread-1) Mustard Ol

VIDEOMEET ____~=_ Domain IDN Email EA! SR -

www.videomeet.in www.tbms.in www.datagroup in www.xgenplus.com WWW.spamjadoo.com www.datamail in

©) semino! INFOTECH
www semidotnfatech com

QUALITY IS A COMMITMENT
TOWARDS CONTINUOUS IMPROVEMENT

SHREE HARI AGRO IND. LTD. BABULAL EDIBLE OILS PVT. LTD. RITIKA VEGETABLE OIL PVT. LTD. VIJAY INDUSTRIES

Corporate Office: Station Road, Durgapura, Jaipur-302018 . Alwar Office: Plot No. 20, 21, & 22 Old Industrial Area- 301001

=[] dud@grer.sied, oil@datagroup.in @ 0141-25549170, 2554911

ATeH 3 FIT, AT DT 31U, Gd IO §Ts
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TRUSTED BRAND TRUSTED BRAND

SINCE SINCE
1978 i) 1975
‘@‘ ASHOKA
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INTO YOUR LIFE

THE PERFECT BLEND OF TECHNOLOGY,
TRADITION & TRUST.

) dudb@srer.aed | g ik ufeass @y da | € www.datagroup.in




1#* National Edible Qil Conclave

THE WORLD
IS IN YOUR
KITCHEN.

What happens in farms, markets, ports
and supply chains far beyond India can
eventually influence what reaches

our everyday table.

WEATHER
. .
FARMS e BE AL
& .’ :
4 A MORE

_ CONNECTED
A s TOMORROW

MARKETS

® SHIPPING Ny

. N

-
,,,,,,

Food security is no longer only about
what happens within our borders.
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Sanjeev Giri

Sr. VP, Foods and Daily Essentials
Reliance Consumer Products Ltd.

Reliance Consumer Products Limited (RCPL) was built on a simple proposition: global quality
at affordable prices. In a short span of time, RCPL has scaled across packaged foods, kitchen
staples, home and personal care, and a complete beverages portfolio, building brands such
as Campa and Independence. Edible oil sits close to the centre of that portfolio, because it
sits at the centre of the Indian kitchen.

Imports are part of India's food ecosystem, and they are also where India is most exposed.
Excessive dependence makes us vulnerable. The question that matters is whether we are
doing enough to strengthen what we can grow at home.

Mustard answers that question. And the Northeast answers it twice.

The inversion

In the Northeastern part of India, Mustard oil is not a choice; it is the default food choice. It
seasons fish, sharpens pickle, goes into the massage oil for a newborn, and holds its place
in ritual and celebration. Pungency is not a flavour note — it is the consumer's own purity
test, applied at the point of purchase, by smell.

So, the region presents an inversion of the national problem. Demand is not the constraint.
Supply is.

India produces 11-12 MMT of mustard seed, yielding around 3.5 MMT of mustard oil, or
nearly one-third of domestic edible production. It fits naturally into the rabi season, requires
relatively little water, and benefits from an established procurement and processing ecosystem.
And yet, crop yields remain well below global benchmarks. That gap is not a failure—it is an
opportunity.

Assam grows rapeseed-mustard on roughly 2.87 lakh hectares for about 1.85 lakh MT —
enough to meet only about a fifth of the state's own edible oil requirement. The remaining
four-fifths travels in from thousands of kilometres away, carrying freight cost, transit time
and price volatility with it. At the same time, close to nine lakh hectares of Assam'’s land lies
fallow after the sali rice harvest, a large share of it with residual moisture or irrigation already
available. Rapeseed-mustard fits that window almost perfectly: short duration, low
water requirement, and an established rabi habit.

Assam's rice fallows are among the most under-exploited edible oil opportunities in the country
— and they sit in the one region where the consumer already wants the output. The state's
mustard area expansion programme and the ICAR-AAU Mega Project on Rapeseed Mustard,
now in its third phase, have already demonstrated productivity gains of 15-27 per cent
through improved varieties and scientific practice.
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Where Industry Comes in
Productivity alone is not enough. What farmers grow must also be what consumers are willing
to buy. This is where industry plays a critical role.

For mustard to succeed at scale, the ecosystem has to move together—but consumer demand
is what ultimately pulls the system forward. At RCPL, we see our role as a creator of that pull.
Government policy lays the groundwork through better seeds, research, pricing clarity, and
infrastructure that gives farmers confidence to invest in the crop. Industry then converts that
output into usable supply through processing, quality standards, and wider distribution.

None of this is an argument against palm oil, which the region is also scaling under the National
Mission on Edible Qils — Oil Palm (NMEO-OP). Palm belongs to the hills and to the long horizon.
Mustard belongs to the valley’s rice fallows and to the next rabi season. The Northeast has
room for both, and needs both.

What the Northeast consumer is actually telling us

Trust here is local, not national. The neighbourhood hani is an institution. The consumer knows
the miller, has watched the crush, and buys on that basis. A national brand does not simply
walk into that relationship; it has to earn its way in.

Kachi ghani is not a premium sub-segment in the Northeast. It is the standard. Elsewhere in
India, cold-pressed is positioned as an upgrade; here, anything else reads as a downgrade.
That single distinction should shape how the category is built in this market. The last mile is the
real barrier. Terrain, monsoon disruption, long replenishment cycles and dispersed outlets
beyond the Brahmaputra valley mean that availability, not affinity, usually decides the pur-
chase.

Where RCPL fits - at the consumer’s kitchen

» Sourcing close to consumption. Procuring NE / Assam mustard seeds from the region's
own rabi crop, supported by farmer linkages that give growers a visible, repeat buyer for the
rice-fallow crop we are asking them to plant. A brand that buys locally has a very different
conversation with a farmer than one that only sells locally.

* Milling that respects the product. Kachi ghani capacity configured to protect pungency and
colour rather than process them away — because in this market those are the proof points,
not the by-products.

+ Packs the market can actually buy. A pack ladder that starts small enough for a weekly
household purchase, and holds seal integrity through humidity, transit and storage.

« Distribution built for the terrain. Depth across the eight states, with replenishment cycles
designed for the monsoon rather than in spite of it.

Three things that need to hold at once

If mustard is to move from a regional habit to a national supply answer, three things need to

hold at once.

- Government has to keep the crop attractive — seed systems, extension, and enough price
clarity that a farmer will commit a rice fallow to it.

- Industry has to invest in yield science and quality standards, and resist the short-term
temptation to under-declare what is in the bottle.

- And consumer companies such as ours have to make the honest product the easy one to
buy.

Reimagining mustard is not a grand gesture. In the Northeast it is a shorter journey than
anywhere else in India: from a fallow field in the valley to a kitchen a few districts away, in a
form the household already trusts. Most of the distance has already been covered. What remains
is execution — and that is a good problem to have.
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® Shree Hari Industries (Hari Oil Mills): Bharatpur ® ®
® Hari Oil & General Mills: Mathura L
® Hari Vegetable Products Pvt. Ltd.: Bharatpur

® Shree Hari Food Products Pvt. Lid.: Bharatpur
e Hari Vegoils Pvt. Ltd.: Bharatpur
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